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INTRODUCING TIFFANY PAPER FLOWERS
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o
O
O
(T

-l': *

LRig5
tragedy or
e
o

._

.’h L -

ZET0 0596 (£0) INYNOLGTIN "009¥ 6226 (20) AINAAS - WOD '¥OId ‘paniasay s1ybry ||v "v'd S Sw|i4 [euolleUIBIUl 0INT - TYNVOOIANLS T96T ©@ @WWa) aun 1S8 awwa) aun



DIOR




#YSL18
WINTER 1
YSL.COM




R
Jii;f'







-
—_— J

LOUIS VUITTON

lauisvuitton.com









\*ﬂp “
L,

SR

>
=

| -
~

N

A
AN E

g
\fﬂ







...\-“u\rf#

ST



SYDNEY
MELBOURNE
GOLD COAST
ADELAIDE

TOMMYICONS ONLINE NOW AT TOMMY.COM









ON THE COVER

Photography: Mark Seliger.
Styling: Isabel Dupre.
Stylist assistant: Laura Sophie

Cox Hair: Jenny Cho. Makeup:

Fulvia Farolfi. Manicure: Jenna

Hipp. Set design: Jesse Nemeth.

Jennifer Lawrence wears:
coat, $6,200, necklace (short),
$31,600, necklace (long)

$60,000, all CHRISTIAN DIOR,

(02) 9229 4600

|P102 WHAI\/I BAI\/I

This season s essentlal accessories edit, from shoulder bags to stompy platform boots.

Additional photography: Getty Images
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LOOK

p31. CENTRE POINT
Make way for the new guard
of bold, big-buckled belts.

p36. DO THE POLKA
Flirty spots break free of their
black-and-white traditions.

p3s. CRAFT IS COOL
Why we re craving the
new-gen artisanal pieces.

p40. STATUS UPDATE
he cool new collabs you
need in your wardrobe.
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o
= pa2. [T WAS ALL YELLOW
& This season s It colour takes

. to a happy place.
Re Y
pa6. EMPIRE STATE

'Hayley Bonhams

“minimalist wardrobe.

r r N

p50. WINNIE HARLOW:
‘MY LIFE IN FRIENDS

The model s fashion-fabulous
rolicall of friends.

ps2. WELCOME TO |
THE GOOD PLACE}™

‘Jameela Jamil, actress and
body-accepta_nce activist.

| ps4. ICE QUEEN
Pimp up your drinks with this
cool new cube trend.

hy your girlfriends are mad
or multi-level marketing.

ps8. SOUND CHOICE
+ gMusos picks you need on
~lyour track list, stat.

pe0 | VE ALWAYS HAD
TOBE TOUGH

Jade Hameister on conquering
the polar hat-trick (and trolls).

p62. HOW TO LOOK
COOLATTHE
MELBOURNE CUP
Your guide to the best-bet
dresses and headwear.

FEATURES

pso. MY FRIEND, ANXIETY
How to cope when your mate
has a mental health issue.

p131. ELLE WRITING
COMPETITION

It s your last chance to enter
and win $5,000.

p183. ELLE DRIVE
AWARDS 2018

The most lustworthy wheels
on the road right now.

FASHION

p114. SUMMER OF LOVE
Take your new rodeo show
to the beach.

p12g8. TALKIN BOUT
AREVOLUTION

Van Cleef & Arpels iconic
necklace gets a new spin.

BEAUTY

P137. IN MY KIT
Brow expert Amy Jeans
clever grooming hacks.

p138. IN THE RED
How to tackle the curse
of rosacea.

p142. DOCTOR LOCKS
Your prescription for a total
hair overhaul.

p144. SCENTSATIONAL
Are you an essential oil
sceptic  orfangirl?

p148. IN THE MIX
How to wear spring s
essential lip edit.

LIFESTYLE

p164. CONSCIOUS CHOICE
A homewares lover gets
acabininthe woods.

p170. HOW | M WIRED
Amanda Shadforth talks
about her tech addictions.

p172. THE ANNUAL 2018
ELLETRAVEL SPECIAL
Gotwanderlust? Treat yourself
with our essential travel update.

p191. PRIVACY NOTICE
p192. HOROSCOPES

AND MORE
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WELLNESS
FOR THE
PEOPLE

In this new world of health-as-status-symbol, a regular
appointment with a celebrity naturopath is as essential as
aselective food intolerance and a Gucci Marmontbag. | m
the editor-in-chief of a fashion magazine, so it goes without

It s Melbourne Cup
Carnival time! Make sure
you re following us on social
and goto ELLE.com.au for all
the bestlooks and videos

20

saying that I have mine David Jivan on speed dial. He
has all the appropriate qualities: delightful charisma, a list of
high-profile clients as long as your arm, the ability to get
results so astonishing that you re required to bore anyone
around you silly by talking about it, and a schedule that s
near impossible to get into. Being one of his clients is good
for your street cred, as is everything to do with our current
fixation on wellness. You might be able to pretend you can
afford a fulltime driver by booking an UberLUX, or rent
a Valentino dress to wear to your ex s wedding, but in the
same way pale skin pre-1920s meant you were rich
enoughnotto spend your daysworking outdoors, obsessing
over flour substitutes is a much more
reliable sign that you re not exactly
struggling to put (non-GMO) food
on the table. Plus, between barre
classes, broth fasts and reiki sessions,
it takes time to devote all that energy
to looking after yourself and time
is, of course, the ultimate luxury.
David, however, doesnt buy
into all the current wellness crap
(I m paraphrasing, obviously) being
peddled to us. He thinks good health should be for
everyone, not just for the people who can afford to spread
$45 manuka honey on their artisanal gluten-free toast and
only eat produce from organic boutique grocers. According
to him, anappleisanappleisanapple andwhereveryou
get it from, its always going to be a better choice than

OUR CURRENT
CULTURAL
PREOCCUPATION
WITH WELLNESS IS
ABOUT CONTROL

a burger. As someone who
is more comfortable on the
leisure side of athleisure,
it took me a while to adjust to this sensible approach.
Sensible approaches can be hard. | want the instant
gratification of a ridiculously expensive superfood no-one
has eaten since the Middle Ages to make me feel like
Im really making a difference to my wellbeing,
considering that | do absolutely nothing else (like exercise,
or sleep). Because as well as giving off the impression
of wealth, we know by now that our current cultural
preoccupation with wellness is about control.
In past tough economic times, we turned to
things like astrology to make sense of the
world. It s having its own resurgence (see our
newly expanded astrology page on pl192)
but this time around weve also added
veganism and Headspace subscriptions to
our list of emotional crutches. Turn to p156
for our wellness special, where youll
find a combination of both the latest fads and
the most egalitarian gurus (including David).
A much less self-absorbed side effect of the state of the
world over the past few years has been the uprising of
women supporting other women. The movement plays
a part in every issue of ELLE, but particularly the October
issue which contains our annual We Are Women special,
this year brought to you by the new Calvin Klein fragrance,
fittingly named Women (see also: my new favourite Sandro
T-shirt above). Turnto p87 for our celebration of some of the
women making their mark and a difference in 2018.

famous Birdcage.

ENJOY THE ISSUE,

@JUSTINE_CULLEN

from the ELLE marquee inthe

Photography: Alana Landsberry. Hair and makeup: Samantha P at Vivien s Creative






DANIEL NADEL
@daniel_nadel_

photography
After nine years abroad, the
fashion photographer (who
has shot campaigns for
Topshop and Adidas)
is back in Sydney and
lending his skills to ELLE s

In The Mix on p148

On my playlist: Childish
Gambino or Parquet Courts,
and a few classics from
Clipse. Moderat and
Willaris. K are in the mix,
too. Diversity is key.

On my reading list: I m
asucker for Neil Gaiman s
novels, but would also love
to read Patrick DeWitt s
new one, French Exit.

On my to-do list: Eat at
Zahli Ihearitsthe best
Lebanese food in Sydney.
On my wish list: Anew (or
old) film camera. | m after

a Mamiya 7, so please DM
me if you have one for sale.
On my bucket list: | d love
to travel around New
Zealand and Australia.

On my blacklist: Sunny,
mild winters. All | want is to
wear the Scandi parka

| brought back with me

from London.

THE PEOPLE BEHIND
THIS ISSUEREVEAL THEIR
HOTLISTS

ASHLEIGH

CARPENTER
@ashleighcarpenter

The hair and makeup guru

has styled the strands of some

seriously accomplished
females, including Elizabeth
Olsen, and now the stars

of Behind Every Great
Woman on p87

On my playlist: Florence
+ The Machine and
Lana Del Rey. | ve seen
both artists live and never
gettired of their music.
On my reading list: | love
listening to audiobooks via
Audible because I m
constantly inthe car; | ve
just finished Rich People
Problems by Kevin Kwan

it guarantees laughs.
On my to-do list: Buy
an old film camera before
my next holiday.
On my wish list: Everything
in Zimmermann s latest
collection.
On my bucket list: Later
this year, my fianc@ and
| are heading off to Italy
and the South of France
for our honeymoon.
On my blacklist:
Stop-start traffic.

SARAH AYOUB
@bysarahayoub

The Sydney-based journalist,
author, PhD candidate and
mum took a break from her
busy life to break down
next-gen pyramid

schemes on p56

On my playlist: My
four-year-old daughter
controls the playlist.

It s currently between No
Sense by Justin Bieber and
Finesse by Bruno Mars.

On my reading list:
Eggshell Skullby Bri Lee,
but | m petrified that the
reality of the justice system
will depress me.

On my to-do list:
Redesign my living room!

It s my reward for

finishing my thesis.

On my wish list:

A Hermkts Kelly 28 Sellier
in any shade of blue.

On my bucket list:

A beach getaway to
Mexico or the Pacific.

On my blacklist: Head-to-
toe labels on Instagram, and
fiction that equates romantic
love with coercive control
of women and girls.

LEIF PRENZLAU

& JONNY CALVERT
@leifprenzlau,

@lebowskiop

Our go-to photography
assistants, who have worked
under industry experts like
Georges Antoni and

Adrian Price, bring
playfulness to ELLE s

First Look fashion pages

On our playlist: We listen
to classic hitsand 90s R&B
onset theyseemto suit
everyone s nostalgic needs.
On our reading list:

Leif: The Richard Avedon
biography.

Jonny: | m a big fan of the
current Deadpool comics
and Ready Player One

the movie was just released.
On our to-do lists:

Leif: Looking after my plants.
Jonny: Eating my way
through Sydney s ramen
scene. | ve wanted to try
Sydney s Yasaka Ramen
for ages now.

On our wish list: A pair

of simple summer shorts

(for Leif) and a Balenciaga
printed raincoat (for Jonny).
On our bucket list:

We would both love to
travel more. India, Sri Lanka,
London, Paris anywhere!
On our blacklist: Truffle
parmesan fries. Why the
two strong flavours?

ontributors

Compiled by: Morgan Zhang



TAYLOR HILL ST. COLLINS LANE, EMPORIUM, CHADSTONE,
FALL/WINTER 18 19 CHATSWOOD CHASE, PACIFIC FAIR.
SANDRO PARIS.COM SELECTED DAVID JONES STORES



RECEIVE
ABONUS
JEAN PAUL
GAULTIER
FRAGRANCE
WHEN YOU
~ SUBSCRIBE
== TO ELLE

acarnal, seductive twist
to this fragrance,

chracrtl wonen GET 10
e s ISSUES
o edbote. FOR JUST
$55
SAVE $3 PER ISSUE

aultierofficial COMPARED
TO RETAIL
FREE DELIVERY
RIGHTTO
YOURDOOR

SUBSCRIBE NOW
MAGSHOP.COM.AU/ELLE810 OR CALL 136 116 AND QUOTE M18AELE

GET IN QUICK! OFFER ENDS OCTOBER 21, 2018

Terms and conditions: Savings based on cover price of $8.50. For Terms and Conditions, visit www.magshop.com.au/elle810. Please see contents page for location of our Privacy Notice.
If you do not want your information provided to any organisation not associated with this offer, please indicate this clearly attime of order or notify the Promoter in writing. Offer valid from
September 17, 2018 to October 21, 2018 to Australian residents only. Free gift is sent to purchaser of the subscription. One gift per subscription. Available while stocks last. Automatic renewal:
After the first 10 issues, the subscription will automatically renew and be billed as $55 every 10 issues thereafter. Subscription renews unless cancelled.

Photography:Chris Jansen (still-life)



Words: Claudia Jukic. Styling: Dannielle Cartisano. Hair: Keiren Street
at Vivien s Creative. Makeup: Filomena Natoli at Vivien s Creative.

Model: Dominika Kokoszka at Priscillas

Shirt, $1,725, CHLO ,

chloe.com; skirt, $350,
MICHAEL LO SORDO,
michaellosordo.com

PHOTOGRAPHY BY
ADRIAN PRICE

Big, bold belts are the waist
candy your wardrobe s been
waiting for. The new season s
bewvy of arty clasps and
sashes have the power to
transform an otherwise good
outfitinto a great one. Opt for
super-width and an oversized
buckle, like this one by Dior,

to amp up your daily denim
and shirting combo. E

BELT, $1,400, CHRISTIAN DIOR,
(02) 9229 4600
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Prada

#l

FLASH FORWARD
The new-season buy ELLE s
fashion team s frothing
over: the wow-itlooks-
vintage designer logo
sweater. Get yours direct
fromthe runway we
won ttell, we swear.

THIS MONTH: 12
1 O t | | | m |
GET AROUND
THEM, ALREADY
H#2
HIGH TIED
Snap up a Frankie Peach
Take Care Of Ya Girls
scarf to support Pink Hope
this Breast Cancer
Awareness Month.
Scarf, $110,
FRAKI?(rIE PEACH, #3
frankiepeach.com
PICTURE IT
See Brett Whiteley s
works in exhibitions at the
NGV and Museum

Of Sydney or prepare

to be art-shamed.
ngv.vic.gov.au;
sydneylivingmuseums.com.au

Versace

Joy, $165, DIOR,
myer.com.au

#4

JUMP FOR JOY

It s been almost two

decades since the

fragrance house of

Miss Dior and J Adore
has released a brand new
scent. So it better be good.
s it? You betcha.

Moncler

d-Evans;

Words: Elle McClure. Photography: Jason
Getty Images; Sevak Babakhani (still-life)



Chlo® Sevigny

#5

TWINKLE TOES
Horoscope addict alert!
The stars have aligned to

display your zodiac

obsession IRL.

Our prediction: these

slippers will be in your
life by month end.

Kim Gordon

Slippers, $385,
MARA & MINE,
maraandmine.com

#6

WOMAN ON
A MISSION

The original rebel with
acause, Dame Vivienne
Westwood is celebrated in
the documentary Westwood:
Punk, Icon, Activist (out
Oct 18). Ifyouwantto
know how fashion can

a gethe world, watch it.

Ring, $6,300,
TIFFANY & CO.,
tiffany.com.au
Earrings, $6,650, PETAL TO THE METAL
TIFFANY & CO., .
tiffany.com.au Tiffany & Co. have pressed

#8
ALLEYES ON
Lanc me isteaming up
with Proenza Schouler for
the beauty collab of the
summer. Get a piece of the
fashion brand coveted
by cool girls with this
eyeshadow palette.

Hi
IN SYNC
Coincidence: real-life
buddies Chlo® Sevigny
and rocker Kim Gordon
are in films out at the same
time (Lean On Peteand
Don t Worry, He Won t
GetFar OnFoot,
respectively).

refresh with designer Reed
Krakoff at the creative helm,
actress Elle Fanning
disrupting the campaigns
and a new collection,
Tiffany Paper Flowers, ripe
for the picking.

Chroma Eye Palette,
$120, LANCOME X
PROENZA SCHOULER,
lancome.com.au

#10

TINAF ER
She owned Couture Fashion
Week, her musical, Tina, is a
hit, and now the 78-year-old
star has an autobiography,
Tina Turner: My Love Story,
coming out this month. Our
new mantra: WWTTD? E

33
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Pants, $1,880, CHLO ,
chloe.com; platforms,
$1,150, MIU MIU,
miumiu.com

UP CLOSE:

do the
polka

The frutier, irtier
I le sister to
stripes is just as
hardworking

Beloved by royalty (hi Kate)
and the Insta-set alike, dots
(both micro and supersized)
return to the spotlight this
season on dresses, blouses
and shoes. Don t limit your
choices to black and white;
ruby red, warm beige and
brown are a bomb-dot-com
take onthe classic. E

PHOTOGRAPHY BY
ADRIAN PRICE

Dress, $94.95,
TOPSHORP,
topshop.com

Jumper, $645,
MAX MARA,
maxmara.com;
scarf, $19.95,
ZARA,
zara.com/au

Top, $39.95,
pants, $59.95,
both ZARA,
zara.com/au

Dress, $599,

top, $369, both
LEE MATHEWS,
leemathews.com.au

Words: Claudia Jukic. Styling: Dannielle Cartisano. Hair: Keiren Street
at Vivien's Creative. Makeup: Filomena Natoli at Vivien's Creative.

Model: Dominika Kokoszka at Priscillas






Earrings, $445,

Calvin Klein 205W39NYC

LOEWE,
loewe.com

MOOD BOARD:

craft

Bag, $8,000,
CHRISTIAN DIOR,
(02) 9229 4600

Belt (bundle of five),
$15 each,
TREE OF LIFE,
treeoflife.com.au

Loewe

Ring, $540,
CHRISTIAN DIOR,
(02) 9229 4600

Etsy s sales broke $1 billion at
the end of last year, a record for
the marketplace for handmade
knick-knacks and vintage items
with a network of almost two
million sellers. After moving into Etsy s territory with Amazon
Handmade, a platform for handcrafted, artisanal goods,
Amazon launched their Handmade Gift Shop almost a year
ago, and when the Australian Design Centre s Sydney Craft
Week kicks off this month, the festival will feature exhibitions,
talks and open studios involving a community of creatives who
work with their hands, an event organisers say speaks to our
fundamental human urge to create . So too will the upcoming
South East Aboriginal Arts Market at Sydney s Carriageworks,
where Indigenous artists will showcase traditional and
contemporary practices like painting, weaving and shellwork.
What we re trying to say is, craft is on the up, more notably
on the international runways, with artisanal techniques that
speak of honesty, simplicity and beauty in its rawest form. Just as
many of us have been retreating to the rising number of pop-up
makerspaces, so too are designers looking to slow crafts, as if
by working with time-dense, highly involved processes, they can
slow the spinning wheels of the fashion train that s threatening to
run off the rails. Inspired by the digital age and the availability
of groundbreaking new technologies, the evolution of craft is
a fascinating juxtaposition of time-honoured tradition with
trailblazing technique  take digitally inspired jewellery
influenced by vintage designs, 3D knitting machines or smart
textiles, for example. But the reputation of craft as a mindful tool

Heels, $780,
STUART
WEITZMAN,
hermanns.com.au

Proenza Schouler

Skirt, $225,
VERONIKA MAINE,
veronikamaine.com.au

Dress, $200, SIR,
forartistsonly.com

Words: Genevra Leek. Photography: Sevak Babakhani (still-life);

JasonLloyd-Evans



Christian Dior

Marni

Christian Dior

Watch, $1,315,
GUCCI, gucci.com/au

Top, $355, AJE,

aj-e.com.au
remains, and whether or not you re getting your hands dirty,
it could be argued that just by wearing one of these carefully
hewn, often sustainably minded fashion items, it can do a world
of good for the whirring cogs of our overstimulated brains.
This season, leading houses are elevating craft out of the Boots, $650, COACH.
domestic realm and into the stratosphere of luxury fashion. coachaustralia.com

Just like the craft revival of the 70s flourished as a reaction
against the shiny new consumerism of the 50s and 60s,
some designers are responding to the challenging social and
political landscape of our times... with macram@. We took it
back to California, to handcraft, womens lib, Proenza
Schouler designer Lazaro Hernandez told fashion journalist
Sarah Mower backstage. But we were thinking about this
voyager, picking things up as she goes along across borders.
There was tie-dye and woven leather, too, and the most intricate
sculptural necklaces that seemed fresh from the artist s studio,
although the polished pieces they adorned read more chic
globetrotter than hippy backpacker. _
At Chlo@, Natacha Ramsay-Levi also looked back to move VERESK}?EZ ngA%'NE,
forward, with faux fur fringed trousers and jackets, and intricately veronikamaine.com.au
patterned blouses giving a sophisticated 2018 take to the
typically bohemian brand. Maria Grazia Chiuri marked
the 50th anniversary of the 1968 Paris student protests,
and fuelled the feminist uprising she has fostered since joining
Christian Dior with colourful crochet pieces and embroidered
handbags that would satisfy the most dedicated craftivist.
At Calvin Klein, while the hand-knit balaclavas might seem one
step too far from reality, the patchwork chiffon gowns were
everything we love about the resurgence of craft today:
upliing, utterly wearable

ARTISANAL and, just like the natty jumper
creative director Raf Simons

TECHNIQUES SPEAK  wore for his runway lap,
OF HONESTY, 100 per cent unique. E
SIMPLICITY AND
BEAUTY IN ITS
RAWEST FORM

Proenza Schouler

Chlogd

Chlog

Dries van Noten



IN FOCUS:

status
upaate

The collaborations

40

vying to enter
olr wardrobes

this month
ALBUS LUMEN

X HELEN KAMINSKI

The one thing we love better than Albus
Lumen is an Albus Lumen collab.
While regular brainstorms with jeweller
Ryan Storer have more than a few ELLE
staffers dripping in arty-cool pearl earring
sets, this season we re all in for designer
Marina Afonina s partnership with
Australian headwear hero Helen Kaminski.

The limited-edition range of hand-
crafted accessories utilises fabrics from
Albus Lumen s resort collection to create
coordinating bucketstyle hats (in leather
and corduroy), headscarves (lined in silk)
and covetable miniature sacs (complete
with fine gold hardware). The inspiration:
the 70s Spain of Pablo Picasso; translated
through an earthy colour palette, simple
shapes and the sexy attitude of a woman
who s comfortable and in control.
Look out for: Summer s trifecta: headscarf,
big earrings and a long, narrow braid.
Available October 15 at albuslumen.com
and helenkaminski.com.au

THE MUPPET SHOW
X SANDRO

It s not easy being green  unless you re
being sought after by one of France s
most fun-loving fashion labels. Everyone s
favourite frog Kermit has run away to
Paris to team up with Sandro for its latest
collaboration with The Muppet Show.

The collection covers women and
kids, but before you file the range under

cute for your niece , take a closer look at
the knitted sweaters, printed tees and
embroidered hoodies all featuring our
amphibious friend.

The fun-but-fashion pieces will add an
element of French fille irreverence to the
most sophisticated of wardrobes. Just ask
creative director Evelyne Ch@trite who s
known for adding a witty element to
streetwise blazers and old jeans. The
pop-colours have retro appeal when
teamed with vintage denim and for your
mini-me, there are hoodies, joggers and
rugby jerseys to up the cute-factor.

Look out for: It simpossible to wear

the character knits without cracking a
smile. Or opt for a printed tee and a smile
for summer. Available from September 25.
Sandro, (03) 9569 0464.

JW. ANDERSON
X NET-A-PORTER

One of the most talked-about young
talents from London (where he steers his
eponymous label) to Paris (where he
shows his celebrated collections for
Loewe), is J.W. Anderson. The thinking
woman s designer has been inspired by
one of the most popular figures on the
London social scene inthe 1890s  Oscar
Wilde. Known for his wit, dapper dress
sense and way with words, the Irish poet
and playwright s prose provided the
kicking-off point for an exclusive capsule
collection for Net-a-Porter.

It all began with a quote: Beauty is
aform of genius is higher, indeed, than
genius, as it needs no explanation. Itis
one of the great facts of the world, like
sunlight, or springtime, or the reflection in
the dark waters of that silver shell we call
the moon. It cannot be questioned. It has
divine right of sovereignty. It makes
princes of those who have it.

From there Anderson applied his own
brand of genius to a series of French-cuffed
shirting and shirt dresses, printedged tunics
and checked suiting that redefines beauty
foranew kind of muse.

Look out for: The bootlegged,
belt-waisted checkered suit with a Savile
Row cut and bohemian spirit. Available
from September 15. net-a-porter.com

Words: Genevra Leek
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‘t WaS Loafers, $1,015, TOD S,
‘ ‘ ‘ ‘ (02) 8203 0901

Fashion embraces the
happiest of hues

It s official: genZyellow (aka GZY)
is 2018 s It colour. There s something
positively youthful and uplitting about Shorts, $89.99, COS,
wearing sunny mustard, marigold and cossores com/au
sunflower they turn any wardrobe
necessity into a zesty mood-liter.
In GZY, a commuter blazer becomes fun,
aturtleneck knit is eye-catching and court
shoes are cool. Take cues from the
street-style set who opt for stand-out pieces
paired with black, tan or blue staples.
Or get the ultimate boost by
opting for head-totoe GZY in the form
Shirt, $340, of a power suit. There s no such thing

MY GENERAL STORE, :
mygeneralstore.com astoo much happiness. E

Blazer, $99.95, ZARA,
zara.com

Jumper, $179.95, LILYA,
ilovelilya.com

Words and styling: Claudia Jukic. Photography: Sevak Babakhani

(stillife); Imaxtree; Francesco Gili
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m gEi e
From her PR er?t e

agency, in-demand event
spaces a cool candle

business and the impending

launch of a Queensland
resort everl| career turn
embod |es ayley Bonhams
minimal ele ance And her
wardrobe? Its just as stylish

PHOTOGRAPHY BY
DANIEL NADEL

When | need to get
inspired, | search the
styles of Gaia Repossi,
the Olsen twins,

Kate Bosworth and Lauren
Hutton, and | also flick
through my growing
collection of coffee

table books.

CLASSIC,
MINIMAL AND
A LITTLE BIT

FRENCH
IS HOW
| D DESCRIBE

MY STYLE

On Saturdays, | Il meet
friends or my fianc@ for
breakfast, usually at Cafe
Parterre or Sonoma. Then,
a catch up on life with my
girlfriends while we walk
around Sydney s Centennial
Park or the Bondi to Bronte
coastal path. If | can squeeze
in some self-care, | head to
KODA Cutters where | get my
hair cut. Then dinner at Fratelli
Paradiso for the best Italian

food, wine and Negronis.



Words: Claudia Jukic

My fail-safe outfits are
black cigarette pants,
a well-cut white T-shirt,
blazers, denim jackets
or a cashmere knit,
| love the quality
and timelessness of
The Row and Cdline,
Albus Lumen for its
wearability, and | live in
my Chanel midi heels.

Bonham s career advice?
Be authentic and
original, work hard and
back yourself. I can t
count the number of times
| ve fallen and picked
myself up again.

Dior s Oui ring and
several dainty fine
pieces make up my
daily jewellery rotation
| ve collected most

on my travels.

My morning routine starts
with drinking apple cider
vinegar, lemon and warm
water. Then for skin care,

Rationale s Essential Six

Day regimen ithas
transformed my skin.
RMS is the best makeup as
I don tlike wearing too
much and the products are
all 100 per cent organic. E
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RIGHT
ON

TRACK

Get winning race-day
style with HUGO s
latest edit of flutter-
ready dresses

SPOT CHECK

The classic polka dot gets
amodern makeover with
an asymmetrical hemline
and a peek of contrast
fabric. Style with crisp,
clean-lined monochrome
heels and headwear.

Dress, $649, heels, $549,
both HUGO, hugo.com



ELLE BRAND FEATURE

BACK TO NATURE

An arctic blue and navy botanical
print complement the whimsical,
70s vibe of this feminine,
tasselled midi dress. Just add
velvet boots and a cute beret.
Dress, $749, HUGO, hugo.com

BOLD
MINIMALISM
Striking eyelet and
tape accents add
further edge to this
crimson rib-knit midi,
complete with subtly
sexy split detail.
Balance the bright
shade with classic
accessories.

Dress, $449,
HUGO, hugo.com

How to make an impact trackside this spring racing carnival:
pick a new-season dress that suits your personality and dials
up your confidence, then add extra style points with carefully
chosen, ofthe-moment accessories. HUGO s Chasing Ice
collection inspired by the glaciers and culture of Iceland
features asymmetrical hemlines, botanical prints and clever
structural details such as eye-catching zips and eyelets. The
collection s eclectic colour palette has shades to suit every
mood and skin tone, from earthy neutrals and stark black and
white, to statement accent shades such as arctic blue or
cherry brown. ELLE s pick of the edit: a chic shoulder-baring
polka dot dress, a sultry lava-red ribbed dress and a pretty
boho botanical all in this season s flattering midi length.

And the ELLE-approved accessories to work with them?
This season s spring racing winners have a distinctly retro
mood, such as supersized straw hats, headscarves, berets,
leather-accented headbands and 20s-style crystal-adorned
flapper headbands. Fashion-forward footwear choices
include pointed mules, velvet lace-up booties and classic
pointed slingbacks. Choose a clutch or small tote that fits
your form guide, lipstick and cards and you re off!

Shop HUGO.com for spring racing
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WINNIE
HARLOW.
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What makes you di erent

With Shannon Hamilton
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makes you beautiful

The old maxim rings true with
model Winnie Harlow. The
Toronto native is one of the most
recognisable faces onthe
catwalk, walking for brands from
Marc Jacobs to Tommy Hilfiger.
But what matters most to ELLE
is that she s boldly changing the conversation
around beauty, helping to broaden the industry s
once narrow standards see her TED talk (with
more than a million views) on her skin condition
vitiligo for proof. There is a big shift happening in
the fashion industry in terms of beauty standards,
and | feel | m part of that shift, she says.
| remember on America s Next Top Model,
Tyra Banks asked me if a photographer told me to
cover my skin for a shoot, would I do it? | said no.
| don t care who itis, or who thinks | should. I m
going to stay true to myself. Of course, no
woman is an island, and a glance at Winnie s
Instagram (she has four million followers, no less)
reveals a friends network that could be mistaken
for The Business Of Fashion 500 list. Here, she
thanks the people who have helped her become
the force she is

@winnieharlow

With Jourdan Dunn and Nicki Minaj

NICK KNIGHT is my fashion
godfather. I wouldn t have my
career without him. When | was
19, he asked me to shoot with
him in London. It was a magical
experience. It sthe reason I m
still modelling today.

| remember watching
JOURDAN DUNN rip runways
before | was a part of our
industry and just admiring this
goddess killing it. Getting to
know her made me love her
even more. Having her cheer
on my career is everything!

BELLA HADID is an inspiration.
It s amazing to witness her
continue to master her craft.
When we walked the Tommy
Hilfiger show, we were hanging
out all day and then flew to Paris
together, which was a lot of fun.

With Halima Aden

With Bella Hadid

| can rely on NICKI MINA]
to keep it 100 per centreal.
She once called to tell me
that if | ever had a problem,
| shouldn t hesitate to call
and talk it through, as so
much drama in our industries
could be prevented
with communication.

Style inspiration is easy to get
when hanging with [model and
actor] LUKA SABBAT, from the
way he dresses to how he
transforms from a New Yorker
to a Parisian with the flick
of an accent.

A whole new world of fashion
is opening with [model]
HALIMA ADEN. | mso proud
of her. The other day, she asked
me what to do if someone told
her notto wear her hijab. | said
you have to do what s right
for you, not because the industry
makes you feel like you have to.
If you don twantto, then don t.

SHANNON HAMILTON
is my best friend. She sthe
strongest, kindest, most loving
friend! She s who | call when
| m happy, mad or sad, or any
other emotion. Plus, we re
both Jamaican and love to
wine up to dancehall. E

Tommy Hilfiger

Words: Lena de Casparis. Photography: Getty Images; Gilles Bensimon
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~ Jameela Jamil
s the hreakout star
of Ne lixs The Good
Place and shes
on a mission to
make women
feel great about
themselves

FACT: JAMEELA JAMIL S CHARACTER, TAHANI, gets the
best lines on The Good Place. Tahani, a vain, pretentious British
socialite who has gone to the good place , ie heaven,
along with Eleanor (Kristen Bell) and an omnipotent God-like
creature played by Ted Danson, has a penchant for name-
dropping and frequently delivers gems like, | am an expert at
mediating conflict. Like when my friends Scary, Sporty, Posh,
and Baby had an issue with my other friend Archbishop
Desmond Tutu. Or, You know, sometimes a flaw can make
something even more beautiful. Like with Cindy Crawford and
how short she is. But possibly the best Tahani line, the one
everyone remembers, is this: You know, | havent been this
upset since my good friend Taylor was rudely upstaged by my
other friend, Kanye, who was defending my best friend,
Beyonc@. It sJamil s favourite Tahani line, and it happens to be
the one quoted back to her by none other than the actual
Beyonc@, whom Jamil met at a party recently. She told me
she d seen the show, and | almost died, saysJamil. 1 hadto run
away. | apologised to her, you know, because my character is
so obsessed with her. But she was very sweet, very direct.
Direct is exactly what Jamil is, too. The Brit, who spent eight
years presenting TV and radio in the UK before landing her first
acting role in Netflix s The Good Place, has become something
of a social media revolutionary with her Instagram account,
@i_weigh. Sparked by her frustration with women posting their
weight online and tabloid magazines documenting celebrities
weights, Jamil invited her followers to post pics of themselves
with all the things that made up who they really were, their true
weight , in other words. Jamil s included lovely relationship ,
great friends , financial independence , a job she loves,
bingo wings and more. The account has more than 104,000
followers and, so far, has posted more than 1,000 women s
alt-descriptions of their weight. |ve never seen the kind of
community | ve builtwith @i_weigh, shesays. It ssouncommon
to see no trolling at all, everyone is so kind and supportive.
She tells me the story of a woman who was too timid to post an

actual picture of herself, instead simply posting her words.
| explained that in the caption, and she got hundreds of
messages and eventually posted her pic. It s really incredible to
see women starting to embrace their bodies differently,
starting to take pride in themselves.

Jamils own journey to self-acceptance started at 17,
when she was hit by a car after trying to dodge a bee on a busy
London street. The car rammed her straight into another car,
and left her with spinal damage that would result in two years of
bed rest and learning to walk again with a Zimmer frame.
But ironically enough, the crash changed her life in a way she
could never have imagined. | d had anorexia since | was 14
because | internalised tabloid culture completely, she says.

Il never forget reading about this one actress who told
amagazine she ate naked in front of the mirror, to make sure she
didn toverindulge. So I didn t eat. | thought | had to be like that.
Scouted as a model just before her accident, things got even
worse. Modelling confirmed to my stupid teenage brain that
| didn t need to eat, | shouldn t eat. And then I got hit by a car,
couldnt move for a year and gained 70 pounds (about 31
kilograms). For someone who had complete body
dysmorphia, she says, it was traumatic, but it also smacked her

Words: Lauren Sams. Photography: Sela Shiloni



right out of it. | suddenly had so much respect for my body,
how it managed to get better against all odds, she says. |was
so impressed that | decided to never hurt it again, and | ve
never turned back.

How hard is it, | wonder, to be an actress working in
Hollywood, to avoid talk of your appearance, when (whether
you like it or not) it is part of your currency? Jamil is quick to
answer. | havent changed my appearance for anything,
and | wont. | dont avoid it, | just dont change it. If someone
doesn t cast me because | dont fit the look of a super-skinny,
super-young sex doll, then that s okay. | would rather not get
cast than change myself, and send the message to other
women that they need to change themselves. She doesn t diet,
doesnt do surgery, doesnt exercise (though she admits she
should, for her heart) and while for years she s requested that
magazines not Photoshop her, she finally has enough clout that
now they re listening. 1don tcare enough about this industry to
be a bad role model, she says. Nothing is worth it. | would
never encourage people to change things about themselves
that are perfectly wonderful and varied. The industry doesn t
mean enoughto me. She pauses fora moment before adding,

It is insane to me how much this industry, or fame or money,
means to some people.

By some people, | ask if she means Kim Kardashian West,
who Jamil recently called out on social media for spruiking
appetite suppressant lollipops. Yes, she says. | was SO
disappointed, | mean, how much more money does this woman
need? To post a totally airbrushed picture of yourself, and allude
to the idea that you Il look like a Kardashian if you suck on this
fucking lollipop it ssoirresponsible and
dishonest. Kardashian West took the
photo down after the backlash unfolded,
but it sparked something in Jamil. The
things we re told to worry about, you
know, stretch marks and armpit vaginas,
| mean, killme now! Elbow fat, apparently
that s a thing? | feel like our attention is

THE THINGS WE RE
TOLD TO WORRY
ABOUT, YOU KNOW,
STRETCH MARKS

constantly being diverted away from success and progress,
towards meaningless, nonsense things which dont exist. She
sighs. That sthe sort of thing that men never have to worry about.
That Jamil is so confident in her own body and mind, that she
has the complete courage of her convictions, might seem
confounding to some  after all, The Good Place s her first acting
job, ever. Who the hell does she think she is, coming in here and
disrupting the system? But Jamil s been outspoken her whole
career. She once shut down an interview with Russell Brand ( He
was a fucking nutter, a complete nightmare, she says now) and
by her own admission, is a notorious livewire . Part of that
probably stems from being stuck in bed for two years as
ateenager in pre-internet days, having very few people to talk to,
and needing to make up for lost time, but | suspect that whatever
Jamil did with her life, she d do it with her characteristic openness.
Indeed, it s what landed her that first role as a presenter. | was
working as an English teacher and | met this guy in a pub. | guess
| was talking, talking, talking and he said, You d be good onftelly,
send me your show reel. After googling show reel , she made
one and sent it off, and was called in for an audition. Thatled to an
eightyear careeron TV and radio inthe UK, before a health scare
(Jamil found a lump in her breast; it turned out to be benign) made
her realise that life was short, and she decided to go travelling.
|t was while passing through LA that a friend encouraged herto
audition for The Good Place ( Forced me, actually, she says),
which was then untitled. The only thing Jamil knew about it was that
it was created by Mike Schur, who d previously worked on
The Office and Parks And Recreation. That it s all worked out so
beautifully  Jamil is undoubtedly the show s breakout star
isn t surprising to her at all. | ve never hadtoo
much of a plan, and I dont think you ever
should. Planning too much gives you tunnel
vision, you can t let the opportunities come to
you. All the great opportunities in my life
relationships, friendships, jobs they ve all
sort of come out of nowhere. And | love that.
The Good Place, which is about the

AND ARMPIT ) ) .
afterlife, asks ethical questions not normally
VAGINAS, | MEAN, discussed on any form of television, let alone
KILL ME NOW! a halfhour sitcom. It s made Jamil think more
ELBOW FAT, clearly about what makes a good person.
APPARENTLY When | first got to know Tahani, | thought,

THAT'S ATHING?

This woman is an arsehole! But the amazing
thing about the show is that it reminds you that
everyone has a backstory, everyone has
areason for who they are.

| ask Jamil how she d like to be remembered, and the answer
comes swiftly. |wantto be someone with a good moral compass.
Someone who cares for others and is never hypocritical.
Always kind. Compassionate. She pauses and then laughs. But
you know, theyre never letting me into the good place.
Have you seen how much | swear on Twitter? E
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MAN:

BOYD
WONDER

Boyd Holbrook has
been N his stride for
years everyone else
S just catching up

o4

HARD WORK COMES NATURALLY
to Holbrook, who s gotten his hands dirty
unloading planes for UPS and working as
a carpenter. Director Gus Van Sant first
spotted his potential, giving him his debut
line with Sean Pennin 2008 s Milk, and
he s been building cred with indie flicks
and supporting roles ever since. Now
he s writing his first screenplay and getting
attention for big-ticket projects such as
Gone Girland Narcos, andisthe lead
in this month s The Predatorremake.
He s also in his prime personally
Holbrook became a dad in January.

ON ROLES:

| love transforming as an actor, | love
shaping up, whether that s matching
the body type or the voice or the lifestyle

| mfascinated by what goes into it.
| enjoy getting to work on characters that
have life to them, rather than playing the
superhero. For me that was the allure with
The Predator. Shane [Black, the director]
has a really great way of giving you
alot of richness within his characters.
ON PERFECTING HIS AUSSIE
ACCENT (FOR THE SKELETON
TWINS AND LOGAN):

You guys have a native by the name
of Sia [the singer-songwriter] who s
adear friend of mine, and | spent a lot
of time with her just getting to know
dialects and vowel changes.

@discocubes

ON WRITING THE THIRST:

It s setin the near future, in a world where
water is like clear gold. | ve had a blast
talking to experts and scientists from all
walks of life with expertise in specific

areas. | mtrying to hit home with this ‘
collective, conscious movement [that s

happening], with water and where we re

going, how we re going to conduct u e e n
ourselves and sustain as we move

forward. | d like to make my life s work

acouple of films that are embedded in Want an InS’[)JII'ed

the humanity we re about to set upon. arl

ON FATHERHOOD: some cool cubes

It smade my life much smaller. | don t

DRINK:

have to do a lot of unnecessary things Put away the mismatched glassware
anymore, you know, going out meeting you spent endless hours curating off
so-and-so. | have a wife and child, eBay, because where this summer s
so | have a whole party planned when refreshments are concerned, ice is the
| gethome every night  a different kind new pit.ce de r@sistance. However,
of party. [Parenthood] distils everything. eleventh-hour types need not apply,
| ve actually had a lot more time to because this elevated take requires
concentrate on my work because more foresight than filling up your
my mind is less cluttered. freezer sice cube mould an hour
ON HIS OTHER LOVE, SCULPTING: before your party guests arrive

| was working for a sculptor while in (or picking up a bag from the
drama school, and | had a couple of servo with change for $20).
shows my father was a coal miner Take Disco Cubes, the brainchild
for 40 years so at one point | did of Los Angeles-based Leslie Kirchhoff,
some pieces with coal. | love it and a DJ, photographer and now ice
will get back into it. It s a game just like entrepreneur, who creates bespoke
anything else, the acting game, the creations for brands, events, and bars
writing game, the directing game, the and restaurants. Kirchhoff creates her
sculpting game It s all a navigation. E own moulds and has a secret process
The Predator is in cinemas now for the creation of Disco Cubes,

which typically contain herbs,

edible flowers, fruits or vegetables
and regularly, chic branding for the

likes of Louis Vuitton, Goop, Cartier,

The Coveteur and even Playboy.

@robertboydholbrook



Family by Hetty McKinnon ($39.99, Plum); The Little Swedish Kitchen by Rachel Khoo ($49.99, Michael Joseph); Foundations Of Flavor:
The Noma Guide To Fermentation by Ren@ Redzepi and David Zilber is out October 16 ($55, Workman, October 16); Eat At The Bar by
Matt McConnell and Jo Gamvros is out October 15 ($50, Hardie Grant Books); Ottolenghi Simple by Yotam Ottolenghi ($55, Ebury Press)

Words: Elle McClure; Lauren Sams. Photography: Getty Images/George Pimentel; Pablo Martin (still-life). Books featured:

It feels somewhat like baking, she
says of the multi-step process involved
inthe cubes creation, which takes
afew days. Justrather than putting
themin the oven, you put themin the
freezer. Forarecent Girlboss rally
in LA, Kirchhoff created cubes with
the brand s logo and tea roses
encased inside, served in a herbal
and floral flavoured cocktail.

While Disco Cubes own
branding (see @discocubes)
references dreams, old films, music,
and old advertisements , Kirchhoff
says the cubes themselves are
inspired by things like jarred
specimens in museums, fish frozen in
lakes and sculptural art . She reveals
she s working on creating a menu of
drinks to accompany the cubes, and
has plans to offer full bar service for
events. Thatway | can geteven
more creative.

But you don thave to be anice
chef (a job title in some high-end
restaurants) or fashion your own
branded creations to make a splash
with your cubes. Kirchhoff also
creates flavoured and coloured
variations, including recently, mini
spheres of peach-nectar ice, which
she topped with prosecco to create
a Bellini that not only stays cold, but
becomes more flavourful over the
duration of the drink . Genius. E
discocubes.com

THE CUBES
ARE INSPIRED BY
THINGS LIKE JARRED
SPECIMENS IN
MUSEUMS, FISH
FROZEN IN LAKES,
SCULPTURAL ART

BOOKS:

FOOD
FETISH

n the age of
Insta ram app

g:g(e
coo boo
still dominate
the bestseller
lists. Whats up
with that?

Last year, Jamie Oliver s 5 Ingredients
was the third bestselling book in
Australia. Which is weird because, at
any given moment, you could log onto
his website and search the database of
literally thousands of recipes for the
exact type of food you re looking for,
for free. And yet, we still buy
cookbooks. Hundreds of thousands of
them, in fact. But why?

Henrietta Ashton, publishing
manager at Murdoch Books, says that
while most readers want cookbooks to
provide solutions (like dinner ideas)
they also crave a lifestyle experience .

When people pick up a cookbook,
it needs to speak to them. They want the
images and food to tell a story and take
them on a journey:. It s very sensory.
For Hetty McKinnon, whose bestselling
cookbooks (most recently, Family) read
like journals of her culinary experience,
this comes naturally. My cookbooks
are like memoirs, she says. Theyre
away of inviting readers to sit down
at the table with me. It s more than just
showing them how to put a salad
together. British cookbook author
Rachel Khoo, whose most recent

book, The Little Swedish Kitchen,
is an homage to Swedish food
and culture, agrees. | collect
cookbooks voraciously, she says.

The best ones build a rapport
between reader and writer.

Cookbook design is now an industry
in itself, with extravagant touches like
location photography, gold-rimmed
pages and silk ribbon bookmarks
becoming the new normal. They’re
luxury objects, says Ashton. Cookbooks
often live on coffee tables or living room
bookshelves, so they need to look good.
And though even Ashton, whose very
livelihood depends on us all buying
cookbooks, admits that she often turns
to Google for recipes, the truth is that
cookbooks tell a story that a singular
recipe cannot. With her latest cookbook,
Khoo was excited to write about her
journey of discovering Swedish culture
and food. Otherwise what s the point?
she asks. You can google how to cook
Swedish meatballs, after all. E

BOOK OF THE MONTH:
THE BUS ON
THURSDAY
SHIRLEY BARRETT
If you re not hooked from the very first
sentence of this highly original, incredibly
funny novel from Australian author,
screenwriter and director Shirley Barrett,
then check your pulse. The dark comedy
follows thirty-something Eleanor, who s just
been diagnosed with breast cancer,
dumped by her boyfriend and replaced by
awoman with huge breasts. What unfolds
is part horror, part comedy, part social
commentary, all of it riotously fun. If you ve
read Barrett s previous work, including
historical novel Rush Oh!, forget what you
think you know about her. This book is like
nothing you ve read before.
Out September 26
($29.99, Allen & Unwin)

This is the latest instalment of the ELLE Book Club,

where each month we recommend one read we

know you'll love. For a chance to win a copy of
this one, head to ELLE.com.au/win
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PYRAMIDS

You wouldnt be caught dead at

a Tup

perware party, but todays

next-gen subscriber plans (aka pyramid
schemes) are glossy, social media savvy

and maybe even

Sarah

Imagine walking into Sephora to try out
a serum you saw online. Purchasing
requires a recurring annual fee and
giving out your contact details, and you
get a sweet cash bonus if you get your
friends to hand over a fee and their
details as well. The more people you
pull, the bigger your reward.

Once upon atime, this would have
sounded alarm bells. Buyers were wary
of pyramid schemes and multi-level
marketing (MLM) businesses,
and invites to Tupperware parties were
fielded by a litany of excuses longer
than the sermon at Meghan and
Harry s wedding. But these days,
mention an MLM brand not using the
term MLM, of course and there s
scarcely an eye roll in sight.

girl-boss
youb takes a closer ook

friendly

Thanks to the internet, MLMs have
had a makeover. Where they once saw
consultants stashing cartons of face
cream into the back of their car and
pestering loved ones to host product
parties (complete with cob dip and
cubed cheese), they re now networks
of savwvy women with a talent for
21st-century hustling, going from
base-level to boss. Capitalising on the
wellness movement and a spirit of female
empowerment, some are promising
a holistic handle on family health,
all-girl support groups, and a side of
altruism in the form of foreign aid.

So how did they get so successful
(last year, Rodan + Fields was ranked
the #1 skincare brand in America) and,
more importantly, cool?

The answer, according to influencer
marketing expert Jane Anderson, is on
your smartphone. MLMs are more
successful these days because there is
aface beside the product, she says.

The Avon catalogue used to come in
the mail with a sticker in the book saying
"Mary will be back next week’.

But now, | can connect with Mary.
There s the humanisation of the
customer experience. It s not purely
aboutthe lipstick. Anderson says
MLMs have embraced micro-
influencing, allowing customers to see
the products transforming people s lives.

People buy from people, she says.

They buy from people they know,
like and trust. Micro-influencers provide
reasons as to why you need this product
and tell you how to use it. Unlike
celebrities, they reply to comments,
and that makes you feel important.

And in an era of automated wine
clubs and gourmet food boxes,
the annual fees and monthly spends
don traise eyebrows. Anderson says
it s because we re partial to the
convenience of subscriptions.

Having your favourite items delivered
whether that s your favourite serum
or an essential oil  and the validation
you feel when they re constantly visible

online, intensifies the appeal. The
average person spends around two
hours per day on social media,

she says. Ifthe products are in my
feed, | am continually seeing their
value. | am more likely to keep my
subscription, not cancel it.

Soisitreally an all-new approach
to business? Or are they the fads of
old, cleverly disguised with glowing
endorsements and aesthetic flatlays?
Dr Rohan Miller, senior lecturer in
marketing at the University of Sydney,
isn t surprised by the revival. He says
that taking MLMs to the digital space is
a clever strategy that allows businesses
to use cookies and targeted advertising
to track searches for certain products or
business opportunities. But he warns
people to exercise caution and see
through the many tactics that may be



Photography:Bruised Peaches courtesy of This Is No Fantasy; Alamy

Words: Sarah Ayoub; Lauren Sams; Noelle Faulkner.

THEY RE NOW
NETWORKS OF
SAVVY WOMEN

WITH A TALENT FOR
21ST-CENTURY
HUSTLING, GOING
FROM BASE-LEVEL

TO BOSS

used, including cause marketing (that is,
asking consumers to donate on top of
their purchase), rewards and the
promise of financial freedom.

Cause marketing is an age-old
strategy designed to enhance the
appearance of the organisation,
he says. Itsoftensthe hard sales
approaches used to sell products
and recruit enrolees. While some
businesses have merit, they do require
a hefty registration fee and utilise what
Miller says are cult-like values
to recruit others.

So why are many still captured by
the pull? Miller says it s all part of selling
adream. People are promised the
opportunity to make money, create
anew lifestyle, become independent
and live the life they want, he explains.

[But] few can ever succeed in pyramid
schemes, and this often requires
exploiting others who are likely to
lose money and lots of time. Most
people will never reach the levels
required to access those perks and
change their life.

Still, if all you want is a lavender ol
to help you sleep, orjustto sell a few
bottles of lavender oil for a bit of
holiday cash, MLMs might just be
the ticket. Pass the cob dip. E

ARTS:

e "
gaze

LEAH EMERY AND PETRINA HICKS
ARE TWO ARTISTS WORTH
PAYING ATTENTION TO,
NOTLEAST FOR HOW THEY RE
SUBVERTING THE MALE GAZE BY
REFERENCING TRADITIONALLY
MALE-DOMINATED REALMS OF
PORN, PHOTOGRAPHY AND
ANCIENT SCULPTURE

SOFTLY SOFTLY PORN
Hand-woven orgies, embroidered

threesomes and delicately cross-
stitched smut; Brisbane-based
Leah Emery takes vintage
pornography, subverts its lewd
connotations, and reconstructs
the imagery into pixelated and
highly-textured cross-stitch works,
just like nanna would have made
and yet very much not.

THIS PROJECT CAME about
when | was working as a 3D modeller
invideo game development and | was
emailed some particularly explicit
spam. | filed it away into an
innocuously named decoy folder
until I had the revelation that
a beautifully discordant way to
explore the unsolicited images
was through cross-stitch.

ONE OF THE REASONS I don't
shy away from depicting sexual acts
is as a protest against the increasing
conservatism of the mainstream.
There have been so many cultural
advances in sexual openness that
it pains me to see this progress being
stripped back. My new work, Animal
Queendom, hints at reclamation of
female entitlement, and is a tip of the
hat to my LGBTQI heroes. The scenes

are a voyeuristic invitation to normalise
public discussion around topics of
sexual intimacy.

Leah Emery will present Animal
Queendom from November
1-December 1; michaelreid.com.au

UNNATURAL BEAUTY
Having long explored classical beauty,

feminine ideals and identity, Sydney-
based photographer Petrina Hicks
work is simultaneously hyper-real and
also unsettlingly surreal and allegorical.

THE SYMBOLISM USED to
portray female identity throughout art
history is fascinating. [My] works
explore the relationship between
ancient culture and contemporary
life, employing mythology, symbolism
and historical motifs.

THE EPHEMERAL NATURE of the
human condition is fascinating.

In comparison to the corporeal nature
of being human, the female subjects in
my work appear like ghostly avatars.
The viewer could be simultaneously
seduced and repulsed.

IN MY NEW SHOW, Still Life Studio,
| work with a traditional analogue
process, without the immediacy of
seeing the results while shooting [as with
digital]. The ideas remain metaphoric
and, like magic, they turn into matter
when the filmis processed. E
Petrina Hicks will present Still Life
Studio from October 3-20;
thisisnofantasy.com

"Bruised Peaches" by Petrina Hicks

"Body of Evidence 2" by Leah Emery
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MUSIC:

SOUND
CHOICE

What the
musicians
of the moment
have on high
rotation

DJ AND MUSICIAN
BRIANNALANCE
Latest/greatest discovery:
A Bad MoonRising cover
by The Reels. | listen to it

every single day it s one of

the most beaultiful pieces of

music | have ever heard.

Last live show:

The [early noughties pop

group] Bubbles reunion

at Max Fish bar in New

York. It was just like

watching pure happiness,

like being inside joy.

On repeat:

King Biscuit Time s | Walk

The Earth . I'm jealous

| didn t make it.

House-party pick:

Frankie Knuckles Your

Love , or Funkadelic s
CanYou GetTo That .

They both seem to make

everyone happy.

Perfume Genius

Tkay Maidza

THE SINGULAR
MIKE HADREAS, AKA
PERFUME GENIUS
Latest/greatest discovery:
Big Thief. Their record
[Capacity] is so smartand
well-written but filled with
so much warmth, memory,
magic and realness.
Last record purchase:
Any Other City by Life
Without Buildings. The way
[vocalist Sue Tompkins]
speak-sings in and around
the beat is really invigorating
and inspired.
Last live show:
Circuit des Yeux in my
hometown, Seattle.
My favourite performances
felt like conjurings or an
exorcism. | got goosebumps
all over multiple times.
House-party pick:

Pass This On by The Knife.
| ll always get up and do an
entire full-bodied lip-synch.

TKAY MAIDZA, WHOSE EP,
LAST YEAR WAS WEIRD
VOL.1, IS OUT NOW
Latest/greatest discovery:
Rex Orange County. I m
totally in love, the music

is so timeless. [Singer]
Alexander O Connor

is really talented.

Last live show:

Flohio, supporting T-Pain at
the KOKO Club inLondon.
| felt like I was seeing
something special, so much
attitude. It was inspiring.
On repeat:

On My Mind by Jorja
Smith and Preditah.
All-time album:

Crtlby SZA. It s so honest,

| feel exactly what she feels
when | mlistening to it, which
IS so rare.

ON ROTATION
IN THE ELLE OFFICE
Room 25 Noname

Beat 54

(All Good Now)

Jungle
Wanderer
Cat Power (her first
album in six years)
Partners In Motion
Wild Nothing
Chris
Christine And
The Queens

SWEDISH SINGER/

SONGWRITER

TOVE STYRKE

Latest/greatest discovery:

Tierra Whack. She isarap

god the best person

| have found online in

forever. Check out her

15-minute music video
Whack World .

Last record purchase:
Beerbongs & Bentleys

by Post Malone. Bought

it everywhere, which

| hardly ever do.

On repeat:

So Sad So Sexy by Lykke Li.

All-time album:

Channel Orange by Frank

Ocean. | ve loved it for years

and it never gets old.

SAY LOU LOU, WHOSE
ALBUM IMMORTELLE
ISOUT SEPTEMBER 21
Latest/greatest discovery:
Kelsey Lu. [She has an]
otherworldliness and
a feeling of natural beauty.
Last record purchase:
John Lennon and Yoko
Ono s Milk And Honey. It s
both beautiful and intense,
parts nostalgic and romantic,
parts erratic and strange.
On repeat:

Land Of My Dreams
by Anna Domino.
All-time album:
Any David Bowie album and
Kate Bush s Hounds Of Love.

Say Lou Lou

Tove Styrke



Words: Elle McClure; Laura Collins. Photography:

Sam Kristofski; Emma Svensson

22-YEAR-OLD SOUL
SENSATION JORIJA SMITH
Latest/greatest discovery:
Pip Millett is beautiful and
honest. | ve had Make
Me Cry onrepeat.
Last live show:
Kendrick Lamar at The O2
[inLondon] was inspiring,
his visuals were insane.
House-party pick:

Hold You by Gyptian,
so | can getinto the
mood to move.
All-time album:
Amy Winehouse s Frank
is so honest and real.

POND S NICK ALLBROOK
(FORMERLY OF
TAME IMPALA)
Latest/greatest discovery:
BbyMutha has a super
late-timed flow and her voice
drips with swag and sex.
Last live show:
Moses Sumney at the
Sydney Opera House

it s one of the best
shows | ve ever seen.
House-party pick:
If I know everyone, | d put
on Shell by Valee and
cop the eye rolls as
| dance onthe table.
All-time album:
Sly and the Family Stone s
There s a Riot Goin Onand
OutKast s Speakerboxxx/
The Love Belowfit the bill.

Head to @elleaus on Spotify
to hear these (and other)
fresh picks. E

Pond

Jorja Smith

SELF:

things
tha
make

OU gO
00-WOO

In the search for
her manifest destiny,
Laura Collns nds
something deeper

Lino printing, one-square-metre gardening,
amateur keyboard-playing... There are few
fads my boyfriend hasn t seen me through.
But perhaps his most skeptical reaction to
date was when | told him we should manifest
together. (To his dismay, it is not a sex thing.)

So you ve gone full Rhonda Byme?
he replied, referring to the author of 2006
selthelp bestseller The Secret. But 12 years
on, manifestation is less daytime Oprah,
mumson magick and the cult of positivity;
more white linen jJumpsuits, Fornasetti
incense and getting yours.

Leading the way is Lacy Phillips.

Alongside it-girl poet Cleo Wade and

human design guru (think chakras meets
Myers-Briggs) Jenna Zoe, she s part of the
new-age spiritual mentor clique guiding
needy millennials a generation riddled
with debt but conditioned to crave affluence
and status through life. The charismatic
Phillips runs in-person workshops and gives
one-on-one coaching from her home in LA
(though good luck getting an appointment).
Her website, Free & Native, also offers
online courses to help you deep dive into
your subconscious and manifest your best
life, for a fee. She explains that you can
manifest a promotion or a holiday in
Positano, butit Il only work if your intentions
are pure and it s wholly for you. Also, be
patient, because it can take up to six months
to see opportunities arise.

Her approach to manifestation is more
psychology-based than previous iterations,
and she credits her pragmatic, 11-step

Formula to her many years of practice.

All that woo-woo stuff which | call
superstition, and thinking that if you re
negative you Il attract something bad
really hindered me. It wasn t empowering
at all. [My Formula] is about breaking down
all the boxes that have been put on you
throughout life and actually starting to revisit
and reintegrate with your authentic self.

According to Phillips, we re all born
as our authentic selves, but between
childhood and early adolescence, we
are imprinted with specific ideas and
behaviours from family, friends, society and
the media which can impact our ability to
grow and find happiness as adults. |tell
people, welcome your negative thoughts
and negative energy, they re actually
a beautiful road map to discovering the
blocks on your subconscious plane. Most
of my clients doing this work are working
side-by-side with their therapist to process
it further, because it really does open
up Pandora s box.

Perhaps the most appealing thing about
manifestation 2.0  other than visualising
a chic, moderately priced apartment isthe
unpacking of the subconscious; figuring out
stuff like why you re sensitive to criticism or
struggleto say no . Tackling those deeply
embedded perceptions of selfworth can
only make getting the things you want in life
all the better, because you Il have shown
your subconscious that you re truly deserving
of it. Something tells me my foray into
manifestation is more than just a fad, but
| mnot going full Rhonda Byrme. I m
going full Lacy Phillips. E

IT LL ONLY
WORK IF YOUR
INTENTIONS ARE PURE
AND IT S WHOLLY
FORYOU
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PERSPECTIVE:

lve always had to be tough

AT 17, JADE HAMEISTER

Three days after | was born, | stopped
breathing. The doctors at the hospital
assumed | was dead but they were
able to resuscitate me by pressing on
my chest. Then it happened again, and
again. Nobody knew what it was,
even though they ran a lot of tests to
find out. Eventually my parents and
| were sent home from hospital and the
doctors were sort of like, Well, good
luck. It hasn t been an issue since, luckily, but in a way | think
that it made me a survivor from a really young age. | ve always
had to be pretty tough.

My family has always been really adventurous. My dad has
climbed mountains my whole life; hes actually the 12th
Australianto climb all Seven Summits. So | think doing something
like that was always in the back of my mind.

When | was 12 my family did Everest base camp. | met this
amazing Icelandic woman who had skied to the Poles. As she
was telling me about it, | knew it was something | needed to
do. I don t even really know why. | asked my dad first because
| knew he d say yes, and my mum might not have. Not only did
he say yes, he told me he was coming with me.

Training for the trip was intense; | d do five days a week atthe
gym. Onweekends | d drag atruck tyre up and down the beach
to simulate what | d have to do on the expedition. | had to learn
to ski, too  something | d never done before. That probably
sounds weird, wanting to go to the North Pole not knowing how
to ski, but it didn t really enter my head until | knew | was going.

Before the trip, | flew to the Tasman Glacier to getacquainted
with polar basics. That was definitely the hardest part of training;
it might have been the hardest part, full stop. Our guide, who d
done the Poles before, put me in a crevasse and told me to get
myself out. | had a rope and some ice axes, and that was it.
| cried the entire time. Dad walked away, which sounds unfair
but he knew I d ask him to help if he stayed, and of course he
couldn thelp me; if I couldn t get myself out of this crevasse, there
was no way | could go. | was out 45 minutes later, with tears of
frustration and happiness streaming down my face.

Our first expedition was to the North Pole when | was 14.
One ofthe things | didn trealise was how climate change would
affect our trip  we had two weeks of delays because we
couldnt land the plane as the ice kept breaking. It hadnt

IS THE YOUNGEST
PERSON EVERTO
ACHIEVE THE POLAR
HAT-TRICK, BUT NOT
WITHOUT BEING
TROLLED ONLINE

happened before so everyone was
freaking out. | couldn t help but wonder
how many more people will be able to
do what we did.

| wanted to give up. A lot. On the last
trip, to the South Pole, the conditions
were tough  even our guide who's
been doing this for 25 years said he d
never seen anything like it. The scariest
parts werent always what youd
imagine skiing over ice bridges or climbing out of crevasses.
Alot of the time it was the everyday stuff that worried me. Attimes
| completely lost feeling in my hands after being exposed to the
cold. It s hard to keep your wits about you when that happens.
You have to keep moving but you re in so much pain.

| called my mum a lot, and she d listen to me vent all my
frustrations and say, Jade, you can come home any time you
like. There s no pressure. But as hard as it was, and as much as
| thought about giving up, I knew | d never really do it. | d regret
itif I left without finishing it.

| was pretty gobsmacked when | was trolled online. | believe
we should all be striving to have more in our lives than what we
look like, so | spoke about thatin a TEDx Talk | gave. Most of the
responses on YouTube were really positive, but there were also
comments like, Go home and make me a sandwich. So when
| went to the South Pole, | asked our (male) chef to make me
aham and cheese sandwich, and | posted a pic of me holding it
on Instagram. | wrote, | made you a sandwich, now ski 37 days
and 600 kilometres to the South Pole and you can eat it.

Coming back from an expedition is always the same.
| struggle to get back into school, sitin a classroom and shift my
focusto the next goal. Once you ve seenthings like that up close
and had the thrill of pushing yourself to achieve things you never
thought possible, it s hard to do your maths homework.

Reaching the Poles was great [the hatrick includes skiing to
the North and South poles and crossing Greenland s ice cap],
but what s more special are the moments along the way. That
sounds like a clich@, but it s true. Once you re there, you re like,
well, that s done  what s next? For me, | don t know. | promised
my parents no more expeditions until school s over. After that,
| don tknow. Maybe space? That would be the ultimate. E
My Polar Dream by Jade Hameister ($29.99, Pan Macmillan)
Is available now

As told to: Lauren Sams. Photography: Paul Hameister
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Dress, $799, top, $380,
both CAMILLA AND MARC,
camillaandmarc.com; hat,

$795, NERIDA WINTER,
M A N l 'A Ll neridawinter.com
1

HOW
COb X

Al THE
MELBOURNE CUP
CARNIVAL

Your top-to-toe
style form guide

We re entering a fresh era of
sophistication that s perfectly suited
to the Melbourne Cup Carnival.
There sso much more to itthan
dress + fascinator. This year, we re
taking cues from Jacquemus viral
supersized straw hat, the hyper-
feminine ensembles at Valentino
and Chanel, and Simone Rocha s
use of elbow-length gloves. Even
the rise and rise of Meghan Markle.
This is elegance ready to be worn
inthe real world and at the races.

Jacquemus

Hat, $125, COMMUNITIE,
mychameleon.com.au

The recent runway shows
had hats, headbands and
scarfs aplenty. Here are our

headwear field notes

THE
STRAW BRIM
Spearheaded by
French label Jacquemus,
the exaggerated straw
hat has reached new
heights (or rather widths).
Pick a natural tone and
coordinate with your outfit.

Jacquemus



Erdem

Gucci

THE
HEADSCARF
You could tie it around Scarf, $255, AJE,
your ponytail, but the are.comat
Gucciway is to wrap silk
around your head and
secure it with a brooch.
Pinit atthe nape ofthe
neck for entry-level style.
S
g
Hat, $90, STRAND HATTERS,
strandhatters.com.au
THE
ON-BASIC
BERET
In bold colour or accented §
with leather brims, the
beret casts aside its
Hat, $1,000, cheesy Euro-tourist past.
CHRISTIAN DIOR, .
(02) 9229 4600 The unexpected styling
partner? A boxy blouse
and skirt set.
THE
MODERN VEIL
Covering your eyes or

Scarf, $580, GUCCI,
gucci.com/au

faceinnetis a forever
chic spin on a fascinator

It s easiest

and

with fishnet-style mesh

in black rbrightred.

eadband, $390,
ZY O ROURKE,
suz orourke.com.au

Headband, $149,
HOUSE OF HATS,
thehouseofhats.com.au

Headband, $49,
AVENUE THE LABEL,
avenuethelabel.com

THE
LEATHER ACCE

Patent, matte ort xtured,
black leat rheadbands
are a fresh take on the silk
ri  ntrend. Incorporate
beehive volume hair
and shoulder-grazing
earrings laTom Ford.

Headband, $220,
THE HOUSE OF
HATS, thehouseofhats.
com.au

THE
GLITZ BAND
Flapper-style beads
and sparkle are
making a comeback.
Position the piece right
on the hairline for
amodern take.»

Headband, $895,
VIKTORIA NOVAK,
viktorianovak.com

Headband, $169, MIMCO,
mimco.com.au
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Dress, $225, GANNI,

theoutnet.com

Dress, $825, HVN,

east43.com.au

Dress, $599, KITX,
kitx.com.au

What sin a perfect race-day
frock? A blend of staple and
statement features, textured or
printed fabric, and the ability to
last through November racing,
wedding season and beyond.
Here are our winning bets.

Dress, $329, HANSEN & GRETEL,

Dress, $430,
EMPORIO ARMANI,
armani.com

o4

hansenandgretel.com

Dress, $1,295, MACGRAW,
macgraw.com.au

Dress, $269.95, WITCHERY,
witchery.com.au

Dress, $299,
VERONIKA MAINE,
veronikamaine.com.au

Dress, $1,565,
EMILIA WICKSTEAD,
matchesfashion.com



Earrings, $5,660,
NIESSING,
(03) 8639 0502

Bag, $655, SIMON MILLER, Watch, $22,700, CARTIER,
ssense.com au.cartier.com

Watch, $6,600, OMEGA,

Gloves, $1,625, HERM''S, omegawatches.com

1300 728 807

Dress, $419, TIME TO SHINE
HANSEN & GRETEL, There s an old-world allure
hansenandgretel.com . .

(and functionality) that comes
with wearing a watch. For the
races, we recommend
a ladylike style in silver, gold
or rose. Leave leather bands
for weekend wear. >

Watch, $1,635, GUCCI,
gucci.com/au

Gloves are having a moment
and the only way to wear them
involves flashes of contrasting
black, white and fuchsia. Let
Kaia Gerber s turn on the runway
for Chanel s autumn/winter

collection be your helping han

Watch, $399, CALVIN KLEIN,
(03) 8844 3300

Heels, $549,
HUGO, hugo.com

Watch, $14,500,
TIFFANY & CO., tiffany.com.au

Chanel

5
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Sandals, $199, SOL SANA,
sol-sana.com.au

Heels, $525, MARA & MINE,
maraandmine.com

Heels, $179.95,
TONY BIANCO,

tonybianco.com

GOOD BET
The clever kids at Hansen
& Gretel have released
aspring-racing capsule
collection inrace-day
compliant black-and-white
spots. It s available now
on hansenandgretel.com
BYO pointed black
mules and beret.

Headband, $89.95,
WITCHERY,
witchery.com.au

Headband, $129.95,
MORGAN + TAYLOR,
morganandtaylor.com.au

Shoes, $895,
STUART
WEITZMAN,
hermanns.com.au

Heels, $199, SENSO,
senso.com.au

Heels, $1,150, MIU MIU,
miumiu.com

Heels, $252, IRIS & INK,
theoutnet.com

Heels, $595, ZIMMERMANN,
zimmermannwear.com

Heels, $2,040,
LOUIS VUITTON,
au.louisvuitton.com

Inky heels with all the bells
and whistles (including, but
not limited to, laces, platforms,
bows and rhinestones) have
reignited our love for this
practical trackside colour.

Any dress is race ready with
the addition of a knotted
band. Pick a style that
would work in a Slim
Aarons picture, be it striped,
textured or embellished.

Headband, $49, AVENUE,

66

avenuethelabel.com

Headband, $390,
SUZY O ROURKE,
suzyorourke.com.au

Headband, $400,
SUZY O ROURKE,
theeternalhedonist.com



Sunglasses, $310, MAX MARA,
maxmara.com

Sunglasses, $149, MIMCO,
mimco.com.au

Sunglasses, $99, SHEVOKE,
shevoke.com

Sunglasses, $410, MIU MIU,

These retro classics will always
be cool eithertrack or
beachside especially when
worn halfway down the nose
Hadid-sister style. The latest
crop favours rounded edges
and pretty summer tones.

Bag, $89.95, OLGA BERG,
olgaberg.com

1300 655 612

Sunglasses, $490,
FENDI, fendi.com

Bag, $3,050, LOUIS VUITTON,
au.louisvuitton.com

Bag, $1,420, BURBERRY,

Bag, $1,295, BALLY,
bally.com

Bag, $2,580, MIU MIU,
miumiu.com

We want: handbags that are smalll
enough to fitinto the microbag trend
but big enough to actually hold your
trackside essentials. These are the
new-season pieces we can t wait
to get one hand on.

burberry.com

Bag, $8,000, CHRISTIAN DIOR,
(02) 9229 4600

Bag, $199, SANS BEAST,
sansbeast.com

Blazer, $470,
pants, $280, both
VIKTORIA & WOODS,
viktoriaandwoods.com.au

No matter your style,
there s a blazer-trouser
combination ready to be
loaded up with race-day
accoutrements. These
are three we love for
form, fit and stand-out-
in-a-good-way factor. »

Blazer, $895, pants, $445,
both BIANCA SPENDER,
biancaspender.com

Blazer, $399, pants, $319,
both HANSEN & GRETEL,

hansenandgretel.com

:
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THE TL;DR VERSION OF
DRESS CODES AND

AT THE HOW TO WORK THEM

MELBOURNE CUP
CARNIVAL

Valentino

MELBOURNE CUP
Sidestep bold prints for far
more modern bright, block
L colour. Stick to one tone

head-totoe and add in

clashing primary colour
accessories. Gen Z Yellow

works well (see p42).

5. 1. Dress, $550, MARNI,
theoutnet.com 2. Turban,

$125, THE HOUSE OF HATS,
thehouseofhats.com.au 3. Earrings,
$299, CHRISTIE NICOLAIDES,
christienicolaides.com.au

4. Sunglasses, $99, SHEVOKE,
shevoke.com; sunglasses chain,
$49.95, MIMCO, mimco.com.au

5. Boots, $1,520, BOTTEGA VENETA,
bottegaveneta.com 6. Bag,

$595, BALLY, bally.com.au

Rejina Pyo

DERBY DAY
Black and white feels
fresh when pumped with
volume a big-sleeved
blouse and wide-leg
trousers keep their cool
when nipped at the waist.
Add 80sthrowback gold
for the win.

1. Shirt, $760, PARIS GEORGIA,
desordrestore.com 2. Headband, $290,
FORD MILLINERY, fordmillinery.com.au,

3. Sunglasses, $210, VOGUE EYEWEAR,
vogue-eyewear.com/au 4. Earrings, $109,
VERONIKA MAINE, veronikamaine.com.au,
5. Heels, $180, TONY BIANCO,
tonybianco.com 6. Pants, $549,

CARLA ZAMPATTI, carlazampatti.com.au
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Words: Claudia Jukic. Photography: Adrian Price;
Jason Lloyd-Evans; Sevak Babakhani (still-life)

Matthew Adams Dolan

STAKES DAY
For the last and most
relaxed day of the races,
opt for a twinset, basket
details and block kitten
heels (your feet have
endured enough). It s also
the time to reveal an
emerging headwear
trend: the bonnet. E

1. Jacket, $269, trousers, both
$269, HANSEN & GRETEL,
hansenandgretel.com
2.Sunglasses, $250, RAG &
BONE, (02) 9540 0500 3. Hat,
$189.95, FORD MILLINERY,
fordmillinery.com.au 4. Shoes,
$940, BALLY, bally.com.au 5. Bag,
$650, MERCEDES SALAZAR,
modesportif.com

OAKS DAY
Forget florals. Play on the
femme theme with rose
tones and a hat worthy
of its own postcode.

A clasp bag makes for
easy hands-ree fun.

1. Dress, $835, TIBI,
east43.com.au 2. Hat, $299,
MIMCO, mimco.com.au 3. Bag,
$2,600, CELINE, celine.com

4. Heels, $890, MULBERRY,
mulberry.com 5. Sunglasses,
$26, ASOS, asos.com

Emilia Wickstead
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JENNIFER
LAWRENCE HAS
SHOT FROM
LITTLE-KNOWN
ACTRESS TO
HOLLYWOOD
HEAVYWEIGHT
IN LESS THAN
ADECADE.
THE BEST PART?
SHE S DONE
ITCOMPLETELY
HER WAY

PHOTOGRAPHY BY
MARK SELIGER

STYLING BY
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Dress, $24,000, bra, $1,900,
briefs, $1,850, necklace,
$6,350, all CHRISTIAN DIOR,
(02) 9229 4600



WHEN | WAS YOUNGER, | REALLY
DIDN T KNOW WHAT TO DO WITH
MY LIFE APART FROM WORK



Dress, $38,000, bra, $1,900,
both CHRISTIAN DIOR,
(02) 9229 4600 (worn throughout)

JENNIFER LAWRENCE S BREAKOUT ROLE in Winters
Bone, for which she received the first of three Academy Award
nominations (so far) came just eight years ago. It s kind of
staggering, at this point, to imagine that just a decade ago,
Hollywood was J-Law-less. Because in those ensuing eight
years, not only has Lawrence broken box office records (as the
highest grossing action heroine of all time for The Hunger
Games Katniss Everdeen) and been named Forbes highest-
paid actress two years running, she s done it all on herterms.

When nude photos of her leaked during the 2014 iCloud
and Gmail hack, she steadfastly labelled the whole thing a sex
crime. When evidence emerged that Lawrence was paid
significantly less than her male co-stars for American Hustle,
she called outthe decision for what it was: blatant discrimination.
And last year, she was among the mass of actresses who
founded Time s Up in the wake of the rape allegations made
against Harvey Weinstein. }Law is here to stay that much has
been clear foryears butshe s also here to work. We spoke to
Lawrence a longtime Dior muse who is now the face of the
house s first new perfume in nearly 20 years, Joy de Dior

about her feminism, her driving forces and coming to terms
with fame and public scrutiny.

HAVE YOU ALWAYS BEEN A WORKAHOLIC?
Ohno, | ve changed. When | was younger, | really didn t know
what to do with my life apart from work. | was focused on my
career,andthankstothatit snow possible for me to take a break,
to say no to certain things and not to have to read every script
| msent. | can slow down and cultivate other aspects of myself.
LIKE WHAT?
| ve become passionate about politics. | think that the [US 2016]
election changed something drastically in me, and |ve
taken a close interest in corruption and deregulation. | work
closely with Represent.Us, an anti-corruption association,
and | try to keep informed, which takes a lot of time. At the same
time | m busy decorating my house in New York and looking after
Pippi, my Chihuahua-mix. | m a totally devoted mother to my dog.
YOU REPLAYING ZELDAFITZGERALD IN HERUPCOMING
BIOPIC. WHAT ATTRACTED YOU TO THE CHARACTER?
She was a force of nature and flouted conventions. She wrote
incredibly well from her vast imagination, and her love story with
F. Scott Fitzgerald was downright fascinating. They were made
for each other, but they also destroyed each other. | ve never had
a relationship like that  luckily, | m attracted to calmer scenarios
butit doesn t mean that | don t find them fascinating. »
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| WOULD
LIKE 1O HAVE
THE TIME TO
FEEL AND
UNDERSTAND
THE EVENTS
INMY LIFE
BEFORE

THE ENTIRE
WORLD
FORMS AN
OPINION
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WHAT S THE SECRET TO A CALM RELATIONSHIP?

Think before you speak! That s one of the most important things
| ve learnt.

THERE WAS BACKLASH LAST YEAR WHEN YOU WERE AT
A PHOTO CALL FOR RED SPARROW IN CANNES. THE
MEN WERE RUGGED UP BUT YOU WERE OUT IN THE
COLD IN A STRAPPY DRESS. YOU SPOKE OUT ABOUT IT
THEN; HOW DO YOU FEEL ABOUT IT NOW?

| think it s irresponsible. There s a real conversation going on
right now about the pay gap between men and women.
Obsessing over that dress  that | chose to wear, just like

| choose everything | wear  sabotages this important cause.
Personally, | see feminism as a fight for economical, political and
social equality. It has nothing to do with what you do or don t
decide to wear.

HAVE YOU GOTTEN USED TO BEING CONSTANTLY
OBSERVED AND SCRUTINISED?

| don tknow if you can ever get used to it. | try not to place too
much importance on what s written about me by people who
don tknow me. There are some wonderful people in my life,

| have wonderful friends who really know me. As | get older, |
realise thatthose are the people that | don twantto disappoint.
If I disappointed a friend, then yes, | wouldn t be able to sleep
at night.

HAVE YOU MADE YOUR PEACE WITH THE PAPARAZZ|?
Let s just say that | have tried to let it go. | would like to have the
time to feel and understand the events in my life before the entire
world forms an opinion, but | have no control over that,
and so | have to accept it. The paparazzi are part of the job.
MOTHER WAS AN AMBITIOUS PROJECT FOR
YOU. WERE YOU UPSET BY ITS CRITICAL AND
FINANCIALFAILURE?

If you had told me back then that the film was going to be so
badly received, | would have made it anyway. It s my favourite
out of all the films | ve made. | know it will stand the test of time
because it s great cinema. | ve never been so committed to
a role before, never given so much to the camera. On set,
| could feel my body changing just before eachtake, asthough
my knees were giving way a bit under my weight. It was
a spiritual experience. It changed me.

WHAT INCREASES MOST WITH SUCCESS: FEAR OR
SELF-CONFIDENCE?

Fear. There s more pressure, more people looking at you and
higher expectations.

YOU RE GOING TO BE THE FACE OF JOY DE DIOR, THE
FIRST NEW DIOR PERFUME SINCE JADORE, WHICH
WAS LAUNCHED 20 YEARS AGO. WERE YOU A PART OF
THE CREATIVE PROCESS?

Yes, | wentto meetFran ois Demachy [Dior perfumer-creator] in
Paris, in his laboratory, and he made me smell all the different
raw materials he was thinking of using. We decided on
something lemony and floral, with sandalwood in it its
acharming, feminine perfume that s musky but discreet. | mreally
happy with the result.

WHAT ARE YOUR FIRST PERFUME MEMORIES?

It was a Dior perfume  go figure? My mother wore Miss Dior,
and her pillow, her bathrobes and her clothes all smelled of it.
WHAT WAS YOUR FIRST PERFUME?

Curious by Britney Spears (laughs). | got it when | was 14,
and until Joy came into my life, it was still my favourite perfume.
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OF NONE

Novelist Zadie Smith weighs in on the

great agein

debate andwhy we need

t0 celebrate the inevitable

THE SUBJECT AT HAND IS AGELESSNESS , a concept
[think I only half-understand. Ifitmeans, Ageisjustanumber,
or Youre only as old as you feel, or You, too, can look
young forever, then | know | don t understand it, or, at least,
it s an idea that doesn t mean much to me. | believe age
and the awareness of age is one of the few concrete ways
we can measure our progress through this world, and that
each stage of life has its season and something to teach us,
and that either to look or think oneself 27 forever is to
abandon the idea of really living altogether. But fif,
by agelessness ,we are referring to those moments of grace
when time swings and you escape the actual number on your
passport, and find yourself transported backwards, then, yes,
| know that feeling intimately, and it is one of the treasures of
existence. An example: a few days before writing this, | found
in my iTunes a song | didn t know | had, Apparently Nothin
by Young Disciples, a tune | m quite sure | haven t danced to
since 1991, but which, | now remembered, | d once played
day in and day out with as much delight
as | have itin me to experience. So, | was
curious: | pressed play, closed my eyes,

ITISCOMMONLY

our looks , our fertility, our cultural capital. There have been
feminist modifications to this story over the years, but it remains
powerful: a tale long told by men and subsequently retold
and internalised by women. But there are other ways of
looking at it. That women have timepieces built into their
bodies primarily biological clocks and menopause
signs that must eventually be heeded, signs that are, finally,
impossible to ignore, seems to me at least as much gift as
curse. That our bodies should bring us such concrete signs of
time passing that they should have the miraculous ability to
bring us news of what is actually the case  surely means that
every woman is offered the opportunity to be, as Young
Disciples have it, a conscious observer of her own life.

It strikes me that one consequence of this bodily awareness
oftime is that adulthood  with all its complex responsibilities
and demands often seems to come as less of a surprise to
women than it does to many men (there s a reason our folk
tales are full of wise old women ). Our hyper-awareness
may well be a kind of opportunity, one
that might allow even death itself to be
well-imagined and prepared for. And yet,

started to dance. And for three and THOUGHT this unique feminine opportunity to be
a half minutes, it really was 1991, both THAT TIME IS wise to know time as it is, rather than as
inside me in my limbs, and in my mind THE ENEMY we would wish it to be is almost always

and for all | knew, outside me, too, for diminished or ridiculed. When we were
with my eyes closed, it felt entirely OF WOMEN. teens, for example, and still testing out
possible that all the rest was a dream, BECAUSE WE ideas of what lay ahead for all of us,

that | had no adult life, no partner or
children, no job or responsibilities,
and that the 16-year-old soul who had
once loved this tune was still alive within
me and could be awakened at any moment, could perhaps
even take over the rest of the organism, and erase all the
back-pain and saddlebags and wrinkles and weary
experiences that have constituted some of the intervening 26
years since this song first came out. Then | opened my eyes:
| was 42 again. But the lyrics lingered: | aint trying to rule
your mind/A conscious observer trying to find/A place on
earth where they heed the signs

It is commonly thought that time is the particular enemy of
women. Because we supposedly have so much to lose:

SUPPOSEDLY HAVE
SO MUCH TO LOSE

| can remember male friends gleefully
bringing up the matter of Charlie Chaplin,
who, during my youth, was a famous
octogenarian father, and often cited as
a case of male good fortune versus female bad luck: You ll
all be finished at 40. But we carry on  we can have babies
into our eighties! And we will stay attractive, the boys meant
by this, and we will stay vital and potent, while you and your
lot will wither and fade. Even at 16, | could hear the fear and
anxiety hidden deep within this supposed display of male
pride. Was Charlie Chaplin admirable or ridiculous?
You could see these boys weren t exactly sure: the whole point
of teasing us was to get our assurance one way or another on
this point. And who can blame them for being unsure? »
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Without that dreaded biological clock , without the
menopause, and with few honest mirrors in the culture in
which to reflect themselves, what or who will tell a man that he
is old? That he is no longer 27? That the things that pertain to
that beloved 27-year-old self may now need adaptation or
change? | grew up in a culture suspiciously eagerto convince
me that an 80-year-old woman with a 20-year-old man was
at the best comically grotesque, at the worst, some form of
perversity, while Chaplin and his youthful loves, by contrast,
were an example of the agelessness of men. But the truth is

as | think those teenage boys suspected age exists for us
all. It comes to you whether you believe in it or not. And | am
now very grateful to be in a body that reminds me every day
of this simple human truth. Which is not to say age does not
bring me sadness, that | dont sometimes mourn for my
27-year-old self, nor miss a certain version of my face, breasts
or legs. | feel all of that natural, human sadness. And | do all
the usual things  exercise, eat decently, dress optimistically

in the hope of slowing the inevitable. But there are limits to
that hope: like menopause and the end of my fertility. And
thank God for them, because hope without limit is delusion.,
And | think on the whole, | d rather be sad than deluded.

BUT THE TRUTH IS,
AGE EXISTS

FOR US ALL.
ITCOMES TO YOU
WHETHER YOU
BELIEVE IN IT
OR NOT. AND
| AM NOW VERY
GRATEFUL TO BE
IN A BODY THAT
REMINDS ME EVERY
DAY OF THIS

SIMPLE HUMAN
TRUTH

There is a beautiful couplet in Apparently Nothin :
This little light of mine/I m gonna let it shine. It getsrepeated
over and over. When | think of the sort of light that is a woman

when | think of each woman s particular contours and
colour and way of burning the idea of trying to make that
light burn persistently at exactly the same wattage
and intensity over decades seems to me a terrifying task to set
oneself, not unlike lighting a candle and expecting no wax to
ever melt. We melt, we melt, and finally we re extinguished.

But what interesting shadows we throw on the wall,
depending on the hour, and how various are the ways that
wax can melt, how many different forms and shapes it can
take! Some pretty, some not so pretty oh, its not easy,
ageing, but it is consistently interesting. At 10, you couldn t
imagine 20, nor at 20, 30, nor at 30, 40, and on and on
it goes (I m guessing. | cant imagine 50.) | see groups of
women in their sixties on holiday whooping with delight and
| wonder: why are they so happy? | guess |l find out.
And | see lone 80-year-olds pushed by their carers down
Broadway, mouths open, looking devastated, and | m sure
Il find out about that, too. Its all life. Its all unavoidable.
It s all better than its opposite. Enjoy it while you can. E

Manicure: Angel Williams at Atelier Management. Production: Ryan Fahey at Alexey Galetskiy Productions.

Photography: R. Burman. Styling: Malini Banerji. Makeup: Campbell Ritchie at Art Department.
Assisted by: Divya Gursahani, Iva Dixit and Jahaan Singh (styling); Alex Golshani (photography)
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FELICITY BONELLO

30

WORDS BY

ANXIETY

YOU MAY NOT HAVE THE CONDITION, BUT WHEN YOUR
LOVED ONES EXPERIENCE IT SO DO YOU

ITS THE NIGHT BEFORE MY BEST FRIEND S daughter s
birthday when we get the phone call. She s having a party at
atheme park down the coast, and they re going to need two cars
to get all the kids there. They ve got two cars; thats not the
problem. The thing is, she needs an extra adult to co-pilot and
champion her on the open road; her anxiety means that she
doesn ttrust herself to drive alone. Without a second thought, my
partner mutters, Yep, | ll do it. It means reshuffling his Saturday
plans and those of our kids, but her anxiety is part of our lives now.

The stigmatised condition and the havoc it can wreak in
your life is both blind and relentless. Anxiety does not
discriminate. | ve lived with it for close to two decades; it s not
within me but, for my friend, it s a daily battle. We were 13 when
we first met, and | Il never forget that first day of high school;
standing on the steps to the assembly hall, sizing each other up,
we both knew it was friendship on . We were different to one
another, for sure. But somehow | knew from the start that this girl,

with her restless fearlessness and a twinkle in her eye, would go
onto be a mate for life.

Anxiety struck when she was 23 and travelling abroad.
What should ve been the time of her life was the start of
anightmare. And eventhough anxiety hasn tlefther housebound
or slumped in corners, bereft (shes actually become an
incredible businesswoman with a holistic approach to business
acumen) there s no denying her anxiety has held her back. At
times, she s felt gaslighted by the world, pressured to claim
good health, push herself beyond the limits; when really,
frustrating as it is, her condition has prevented her from making
certain career moves.

The beast is real; according to the Australian Medical
Association, a confounding 45 per cent of Australians will
experience a mental health condition in their lifetime.
That s consequential; not just for those receiving the diagnosis
but for everyone around them. Anxiety and other mental health
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issues will have animpact on intimate relationships and friendship
groups; something that s not really explored traditionally. A road
map to the rights and wrongs when it comes to support would
(Yes! Over here please!) really come in handy.

Wherever she s been on her journey, | ve been right there
beside her. Weve workshopped the medication route,
she s spoken with psychologists, been advised by kinesiologists,
there have been dietary changes, cleanses and further tests as she
sought to uncover the root of the issue. When she s down, | want
to wrap her up and make it all better. Other times | want to scream
at her to get out of her own head and off the mental treadmill;
as though it s as easy as hitting the emergency stop button. It s
acyclical disorderand, attimes, it fuels emotions that she ordinarily
wouldnt have. Where others can freely choose their own
adventure, those with anxiety have more limited options. After the
sadness comes frustration. It propagates resentment, mixed with
anger, this is usually followed by guilt (for feeling all those
passionate emotions in the first place); and in one exhausting turn
of the wheel, the ripple effect subsides. Until next time.

| ve felt my friend project irrational, unwarranted thoughts
my way a number of times over the years. Do | take on the
transfer of stress? For the most part, no: | can put on my
grown-up pants, detach myself and discern the situation for
what it is. But sometimes, its too much to bear. | want to
call bullshit on blaming anxiety for certain outbursts. | want to
scream, | mnotyour emotional punching bagtoday. Inthose
moments, in fear of exacerbating the situation, | usually just
retreat; miss a few phone calls and vanish from the friendship
until I m ready to step back in as the kind and accommodating
version of myself | prefer to be. There s a weight in being
on the receiving end of anxiety,
in wondering how to be the best
possible friend you can be when it
feels like your friend has morphed into
a completely different person.

One of the ways anxiety has come
between us is through my love of travel.
In the years before her anxiety took
hold, my friend travelled extensively. But
today, her anxiety prevents her from
sojourning solo. Over the years | know
that my travel experiences have
inadvertently infuriated her, | ve feltit. There Il be a swell of anger
and she Il openly disclose that she just feels so frustrated at the
moment, but always cuts short of uttering with you. But you know
when you know.

The anger is probably the thing that s impacted me the most.

Anger is a safer go-to emotion than anxiety, she tells me.
There s an element of power behind it, so you feel like you re in
control. She explains that her anger isn t directed at anyone in
particular, something | have struggled to understand. | speak to
clinical psychologist Dr Cindy Nour about this and she tells me

blaming

Sometimes
| want to calll
bullshit on
anX|ety you can to deal with the emotion thats
for Certain
outbursts

that it comes down to an ability to regulate expectations; often
an anxious person will look to someone to soothe a situation,
and if an expectation isn t met, they can project their stress onto
those people around them. When you re stressed, you have
difficulty managing emotions, Nour explains. Your cognitive
abilities are taxed, so regulating something like anger does take
a lot of thought.

| ask Nour how | can better support my friend. Empathy is
a great response, she says. And for me, candour, when | can
muster it, is important, too. Lots of people won t give [their anxious
friends] feedback, and [the anxiety sufferer] often isn t aware that
they re coming across a certain way. Be honest with them; you re
notgoing to break them. |wantto protect my friend and not make
her feel worse and, because of that, at times it s easier to gloss
over anissue thanto say, |know you re angry because you seek
reassurance right now, but | need you to champion me today;
Ineed support. Butultimately for an anxiety sufferer, if you replace
an honest response with constant reassurance, all you re actually
offering is shortterm gain for long-term pain.

Truth be told, between panic disorders, agoraphobia and
social anxiety disorder, a number of my girlfriends have anxiety
( Maybe its your fault, they jest). And each would say that
evenwith a handle on their anxiety, itstillimpacts on their intimate
relationships in some way. For some it s acute indecision that
can lead to frustration. Others can experience pathological
doubt, which has a ripple effect on their relationships. For an
unlucky few, there s the effect that medication has on libido and
reaching orgasm. All SSRIs (selective serotonin reuptake
inhibitors), which are typically prescribed for anxiety, have side
effects, and we all react differently due to our genes and
unique metabolism.

| ask my friends how they think their
anxiety has impacted our relationship.
One tells me thatwhen she sinthe depths of
anxiety, she doesnt give a shit about
anyone but herself. You re just doing what

consumed you, she says. Another tells me
she slearntto celebrate the wins associated
with her anxiety. For her, seeing anxiety as
an obstacle to overcome makes her feel
like she sstillinthe game. Asfor me: do | get
down? At times, yes. Do | feel anxious? Yes, but only a general
level of nervousness when | m pushed out of my comfort zone. Are
my anxious friends there to support me when | m feeling those
feels? Sometimes. But sometimes | feel unsupported and hurt
because there just isn t enough space in the conversation to talk
through what s happening in my life. Supporting someone with
anxiety is a tricky thing to fathom. Some might wonder why
| even bother; to them | d say that we have a responsibility to
celebrate the wins and show as much kindness as possible to
those who walk the anxiety walk. For better or for worse. E
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With the release of her eighth
novel a second series of Big Li le
Lies and seven upcoming screen

adaptations, Liane Morarfy is at the
top of her game. Which js"why shes

32

worried it all fall down

LIANE MORIARTY CELEBRATES having
a bestselling book with champagne. I m not
fussy. I Il have anything, really. Just the real stuff,
the French stuff.
Given that Moriarty has sold, to date, in the
ballpark of 14 million books, given that she
is the only Australian author ever to debut at
number one on The New York Timesbestseller list
(where the book in question, Big Little Lies, stayed
for 35 weeks), given that she had two books
in the top 10 bestsellers in Australia last year
(a year in which she did not release a new
book) given all that, well Liane Moriarty must
drink a lot of champagne.
The numbers are compelling, even more
so because it s never been harder to sell books.
Against the odds, Moriarty has tapped into
something deep within the psyche of women.
Her books are dark and deftly funny, observant
and satirical, witty but knowing. Her skill is taking
seemingly ordinary characters a trio of sisters,
a group of suburban mothers, a pair of childhood
best friends and digging beneath their surface
to uncover secrets, fears, anxieties and guilt. Her stories make
you go, Oh my God. | know someone like that. Sometimes,
that person is you.
Nine Perfect Strangers is Moriarty s eighth novel. Set at
a fictional wellness retreat, it pairs her signature darkness with
sharp satire of the wellness industry, which she calls the new
religion . Like Truly Madly Guilty, her last bestseller, and Big
Little Lies, which was adapted into a miniseries by HBO starring
Reese Witherspoon and Nicole Kidman (they also produced
it), each character in her new book is messy, flawed and,
crucially, hiding something. One of them, Frances, is a formerly

bestselling romance novelist on the verge of losing her career.
Does Moriarty  at the top of her game  share some of
Frances anxieties about failing as a writer? Ohyes, she says.
Definitely | do. I think every author does. | mean, authors are
the most insecure, approval-seeking people in the world. The
goalposts, she says, shift every time a new book is published.
| wonder if readers who come to my books now are thinking,
What s allthe hype about? Sothey re likely to be more critical
than if they didn t know anything about me. The expectations
are higher. Much higher. The only way to go, Moriarty
worries, is down.

Words: Lauren Sams. Photography: Adrian Price



This seems unlikely. Nicole Kidman has already snapped up
the rights to Nine Perfect Strangers, ahead of publication.
Big Little Lies will be back for a second season in 2019
(yes, Moriarty was involved in the plotting; no, she hasn t met
Meryl Streep, the newest addition to the cast, and if she does,
shesaysshe llbe extremely starstruck ). Moriarty s other novels

all of them have been optioned for film or television. Blake
Lively is attached to one; Jennifer Aniston to another.

Moriarty s gift as a writer is finding the truth when it has been
hidden; she s a master of unravelling tightly wound characters to
reveal what really makes them tick. Ironically,
the trick, she says, is to stay private herself.

that but | also felt quite ashamed, you know. That s not really my
story. And in fact, if that had happened to me, | don tthink | could
have written about it.

Moriarty has four sisters, two of whom are also writers
(she wonders if the Hemsworth brothers are asked about
professional jealousy as much as she and her sisters are). Just after
her first book was published, Moriarty and her sisters engaged
in a litte Oprahstyle vision boarding. My sister was going
through a really terrible time, so we all did this thing where we
wrote down our biggest fears, then burned them. Mine was that

| would never have children. Then they wrote
down their five hopes for the future.

Moriarty has a Facebook presence but AUTHORS | remember thinking that mine were all quite
engages in no other social media. She used to ARE THE impossible, but | wanted them anyway. The
send out a newsletter, with fellow authors and MOST INSECURE, five things, she says, were: a long-term partner
friends Ber Carroll and Dianne Blacklock, until APPROVAL. (1 took quite a long time to find the right
life became too busy. Ithinkitis really important person ), two children, one bestselling book,
formeto be anonymous, shesays. Itwould be SEEKING to write a screenplay and to have a bestselling
hard to write if | was too aware of myself as a PEOPLE IN childrens book. With a litle massaging
personality. When she gets home from book THE WORLD (technically, Moriarty didnt write the

tours, like the international one she will embark

on shortly to promote Nine Perfect Strangers,

she saysshe cantstand herself. |neverwantto be recognised.
How could | observe? And while it might seem like panicky mums
atthe school gate would avoid Moriarty at all costs, lest they wind
up a plot line, Moriarty says the opposite is true. | hear, |ve got
a great story for you, quite a bit, she says. But yes, every now
and then a qgirlfriend will start teling me something and
they Il suddenly pause and say, Oh, dont use this.
Which | never would anyway!

Nine Perfect Strangers began as a joke. Moriarty told people
who asked about her next book that it would be set on a tropical
island. And I d need to do a lot of research to get it right,
of course, she says, laughing. And then|thought, Well, why not
a tropical island? Tranquillum House, where the book is set,
isn t quite the Maldives, but Moriarty did go to Golden Door,
a health retreat in the Hunter Valley, to get it right . The novel
is a statement on wellness and our desire for transformation ,
says Moriarty. The whole idea of making yourself new again,
that s what wellness is all about. | thought that would be a pretty
interesting premise to start with.

Getting itright is something Moriarty worries about. For her
last book, which features a character who is a cellist, she sat
down with three cellists from the Sydney Symphony Orchestra
for their expertise. | get quite worked up, wondering if | m not
getting it right. She wants to go back to her first book, Three
Wishes, and change the parts about pregnancy and early
motherhood, now that she has experienced them herself. On
a darker note, in The Husband s Secret she wrote a character
whose daughter was murdered. | have a bit of shame about
that, actually. | had two or three readers contact me to say,
You got it right, how did you know? | was really humbled by

screenplay for Big Little Lies, but she did write
the treatment for the second season), all but
one of her impossible dreams has come true. | did write
achildren s series, butitwasn ta bestseller. Based onabook she
wrote for her youngest sister Nicola for her tenth birthday (there s
15 years between them), the series was recently re-released in the
hopes that Moriarty s golden touch might render them hits like
their adult counterparts. | loved writing for children because you
canjust go for it. | used to tell Nicola this one story when she was
little. She reminded me recently of it, and said, You know what, it
was like Harry Potter before Harry Potter was even around. She
said it like | would be excited, but you know, what a tragedy!
Everyone wishes they d written Harry Potter!
Even with all the trappings that her success has given her
like a ticket to the Golden Globes, for instance ( It was like
going to another country ortrying anew sport - fun but, you know,
a very different culture forme ) it s clear that Moriarty would be
writing books even if she d only sold 14,000 books worldwide
(and it should be made clear that actually, that s not a terrible
number). | didn treally want to write the screenplay for Big Little
Liesbecause | d already written it. And you don t get a book atthe
end. She did agree to write a 50,000 word novella that will form
the basis of the second series script. It was fun, actually, because
you dont have to do all the things you normally have to do in
a novel its just present tense, this happens, this happens.
You don t have to get your characters from A to B.

She didn t getto the setthistime around but she is excited about
howit llcometogether. Still, she says, it wasn t quite the experience
of sitting down with characters for up to a year, and writing
150,000-o0dd words about their journey from Ato B which is
really the way she likes to do things. | got to the end and
| thought, Where smy book? Ireally do like to be published. E
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..IS ANOTHER GREAT
WOMAN.

So we wanted to know:
who are the women behind
the women who captured
our attention this year?
Who shaped them,
taughtthem, challenged
them, believed in them?
Who made them who they
are today?

BROUGHT TO YOU BY



Yumi Stynes

Stynes is the host of ABC podcast Ladies, We Need
To Talk, which deals with sex, bodies and other tricky
stuff ladies need to talk about. It was awarded best
lifestyle and health podcast at the Australian Podcast
Awards this year.

When my first child came along, it was a real fork in the
road. | was 25 and considered a young mum, especially
for my peer group. | didnt have a friend who d been in
a similar situation prior to me, so that was hard. | had to
grow up and figure stuff outimmediately.

Now Anouk is older (she s 16), | can see that she s
taught me so much. You re meant to teach your kids but you
dont often understand how much they teach you. She s
very calm and always has been; when she was a baby she
would look up at me with these big brown eyes. She was
comfortable just gazing at me, maintaining eye contact in
away that would be a bit weird if it were an adult. It makes
you check yourself, having a baby stare into your soul like
that. It makes you wonder what they re seeing there. She
has a real stillness in her that | just love. | hate being still
myself, | always want to be achieving something and
ticking something off, and when I m in a flap, it s lovely to
have her calm presence.

The biggest thing Anouk has taught me is to just be
honest. The world won t crumble if you tell someone the
truth. Having a kid helps you to communicate in a way that
is really clear; you don t have time to be obfuscating and
waffling on. That directness has informed so much of my
work, especially the podcast. You have to be honest.
Otherwise what s the point of it all?

IT MAKES YOU CHECK
YOURSELF, HAVING
A BABY STARE INTO
YOUR SOUL
LIKE THAT. IT MAKES
YOU WONDER
WHAT THEY RE SEEING

THERE

Dress $670, MAJE,
(02) 9327 3377

Tracey Spicer

After the allegations against Harvey Weinstein
were made public, broadcaster and journalist Spicer
called for Aussie women to report their own #MeToo

moment. She received close to 2,000 responses,
which she is still combing through to lodge a full
report. In March, she founded NOW Australia
(now.org.au), a non-profit which will tackle
workplace abuse and assault.

Liza Jayne (L)) Loch has been my best friend since we sat
next to each other on the first day of uni, back in 1987.
| purposely sat alone because | was terrified. | was this
bogan kid from Redcliffe in Brisbane; | wasnt even sure
how they d let me into uni. But L] sat down next to me and
said, Hi, can | be your friend? | said, Yeah, okay, and
we ve been best friends ever since.

L] softens my rough edges. | came from a very rough area
and she helped me fit in. And | kind of have this habit of
crashing through life; | really like to get things done and fix
everything. | want to fix all the problems in the world right
away and L] sthe patient, sensible one. | go from zeroto 100
immediately, I m like a firecracker. But L) is such a lovely,
moderating influence. When the #MeToo movement
started inthe US, I said to her, We need to do this here, too.
She knew that I meant, Let sdo this rightthis very
second, and so she very sensibly told me that
there was no way we could do it on our own
and we needed more people. We set up
a steering commitee and a board,
and LI was the natural choice for the chair; she s
so good at bringing people together.

We are incredibly blessed to share
a friendship that has been so deep and long-
lasting. Over the years Ive learnt that
collaboration is the key to anything you do in
life. The greatest gift | ve been given when it
comes to my achievements is learning how to
collaborate, and finding the best partner to do
that with. Ll is a gift.

Additional photography: Alana Landsberry/Bauer-Syndication.com
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Top, $375, skirt, $295,
bothROMANCE WAS
BORN, romancewasborn.
com; heels, $199,
SENSO, senso.com.au;
Yvette s own earrings

Yve e
Coppersmith

This year, the artist s winning self portrait
meant she became the tenth woman to
take home the $100,000 Archibald Prize
(running since 1921).

| wanted to paint [former president of the Australian
Human Rights Commission] Gillian Triggs portrait [for the
2017 Archibald prize] because she has values. She has
really strong, deep-seated beliefs; she gives a stuff about
people. She goes out into the world and makes it better,
and that s so important, especially at a time when, as an
individual, you dont feel like you have a voice beyond
Facebook. Painting is my voice, and by painting someone
who values humanity the way she does, | felt like that would
have a lot of impact.

Gillian is incredibly strong and has a deep respect for
humanity; | spent a lot of time with her and always felt
uplifted by her presence. We talked for hours, and she told
me that she has a difficult relationship with emotion: in her
role, when she speaks with any emotion, men immediately
dismiss her. That shocked me; as an artist, your emotions
are everything. But women in positions like Gillians are
under so much scrutiny just for doing their job.

The relationship between artist and subject is really
interesting. There s a bit of privilege that comes with being
the artist; people allow you to see the real them. To the
outside world, Gillian is very professional; she perfectly
articulates the human rights abuses she comes across.
But what | saw was her warmth, generosity and uplifting
spirit. Gillian showed me a leader sometimes has to shape
and alter the way they express their feelings, but that the
feeling itself is the purpose of everything. For an artist, that s
an amazing lesson. >
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Shamini
Rajarethnam

The CEO of skincare company Rationale
took a 25-year-old skincare company and made
it relevant and super-successful intoday s
competitive beauty market.

My daughter was born on June 28 the same day as my
late grandmother. It was like the stars aligning. Coming into
motherhood, | understand how it truly does take a village to
raise a child. Growing up, for me, that village was my
grandmother. | ve had many official mentors, and | do have
that classic tribe of women whove shaped me as
a manager and business person. But when it comes down
to it; my grandmother is the person who influenced me the
most. She was my champion; always the first to defend me
against my older siblings, which
you really need if you re the baby!

One of my most vivid memories is | VE HAD MANY
of her listening to me teach her and MENTORS BUT
all my dolls ballet. She was so IT WAS MY

patient with me.

The main thing | remember GRANDMOTHER
about my grandmother is that she WHO INELUENCED

always surrounded me with lots of

love and kindness. | think, as aresult, ME MOST
| have a high level of emotional

intelligence. She taught me to treat

others the way you want to be treated, and that s how | run
Rationale. We don t step over each other to get to the top.

We work together with common goals, even if we have
different pathways, we support one another. | recall
Grandma saying that even if | forget everything else, if

| rememberto be kind, | Il be okay. It s served me well sofar.

Shirt, $175, DOUBLE RAINBOUU,
doublerainbouu.com; pants, $175,
COS, cosstores.com/au; heels, $815,
JACQUEMUS, mychameleon.com.au;
necklace, $249, SPELL & THE GYPSY
COLLECTIVE, spelldesigns.com.au;
watch, $1,175, GUCCI, gucci.com/au



Sam Bloom

In 2013, Bloom suffered a devastating accident in
Thailand when the safety barrier of an observation
deck she was leaning against (later found to be
criminally neglected) collapsed, and she fell six
metres onto a tiled floor. She lost all movement
below her chest and endured a myriad of horrific

injuries. The bestselling book, Penguin Bloom
that chronicles her battle with suicidal thoughts and
road to recovery with the help of a magpie has
been optioned by Reese Witherspoon and will
become a film starring Naomi Watts. Bloom is now
a motivational speaker and competitive kayaker.

I m not the person | was before | had the accident. I'm
quite different, and | don t really like the person | am now.
So the woman who made me the woman | am today?
That s hard. | do know that my best

friend Bronwyn Watts is the kind of SHE LEET

person we should all try to be like.
We grew up, travelled and studied
nursing together, we even have three
boys each, and they re roughly the
same age. Bron showed me what true
friendship is, especially after the
accident. When she heard, she flew

HER FAMILY TO
BEBY MY SIDE,
AND SHE STAYED
THERE FOR WEEKS
WITH ME

over to Thailand immediately. She left
her family to be by my side, and she
stayed there for weeks with me. She took care of my boys
and she helped take care of me. After | flew home, | spent
sevenmonthsin hospital. | can ttell you how many times Bron
came to visit me there, | ve lost count. She made me laugh at
atime when nothing could make me laugh.

To my shame, | havent seen Bron much lately.
She reminds me of a life | used to have, and thatis something
very challenging for me to accept, even now, five years on.
But | know if | rang her right now, she d be here in
a heartbeat. Bron taught me that kindness is the most
important thing; that compassion trumps everything else. >

Top, $260, JAC +
JACK, jacandjack.com;
Sam s own jeans,
trainers and jewellery
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Katie
Brennan

The captain of the Western Bulldogs AFLW team
(and owner of female-focused gym KB Performance)
took on the AFL after receiving a penalty that forced

her to miss this year s Grand Final (which her team
went on to win). In the men s game, this penalty
can be paid with a fine, but because women earn
significantly less than men for the same game, they
cop suspensions instead. After unsuccessfully
appealing to the AFL, Brennan is taking the case
to the Human Rights Commission.

When | was appealing the decision to suspend me from the
Grand Final, | thought a lot about Serena Williams.
She s someone who has been at the top of her game for
along time, but more importantly, she s such a boss. Serena

IT S NOT
JUST ABOUT
SPORT.

IT SABOUT
WHAT S
RIGHT AND
FAIR FOR
EVERYONE

Top, $99, COS,
cosstores.com/au; earrings,
$459, BY CHARLOTTE,
bycharlotte.com.au; scarf,
$110, FRANKIE PEACH,
frankiepeach.com

has been criticised and insulted for pretty much everything:
for being a black woman, outspoken about pay or for
showing off her body. But she never responds with anger.
She s always graceful. The thing is, you can tell she is angry,
but she uses it for fuel on the court. That s the best thing an
athlete can do.

| drew strength from Serena, and women like her,
when | was going through my appeal. | wanted it to
be about the game at large, and about women. We re
trailblazers in this AFL space at the moment, and
we re doing everything we can to make the game as
great as it can be. When | realised how unfair and
unequal the rules around my penalty were, | knew | had to
make a stand. It s not just about sport. It s about what s
right and fair for everyone.
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Lucy Zeli

The host of SBS s The World Game
passionately fought off critics who tried to shame
her for pronouncing soccer players names
correctly (ie doing her job properly) during
the recent World Cup.

My life changed forever the moment my sister gave birth to
her first daughter, Zara, 10 years ago. She weighed a bit
overthree kilos butshe introduced me to alove so profound,
it made me wonder if | could ever feel that way
for anyone else. | did, of course; when her sister Sienna
arrived two years later, that very same feeling returned.
In fact, the feeling was even greater because now | had
two nieces to love.

Over the years, | have learnt so much from them. Zara is
thoughtful, practical, creative and incredibly bright. Sienna is
quirky, sweet, hilarious, adventurous and very much an old
soul. Together, they have taught me about unconditional
love, the importance of patience andthe value of perspective.
When I'm with them, all of my
worldly stresses slip away.

To them, | am their Teta (Aunty
in Croatian), their friend and
protector. They are aware of my | LOVE THAT

presence on television, but their CHILDREN ALWAYS
greatest fascination lies more with BELIEVE THEY CAN

pulling off my false eyelashes (one

for each girl) after | ve been on air. BE ANYTHING THEY
The gil’|S have this unabashed WA N T T O B E

zest for life that constantly inspires

me. Zara wants to be a doctor

vet ; Sienna wants to be a waitress.

| love that children always believe

they can be anything they want to

be, no matter how big or small those ambitions are. It s only
when we become older that we begin to feel the pressures
of reality and convince ourselves that our dreams are out of
bounds. Thanks to them, | no longer feel that way about
anything | pursue. | hope one day | Il be able to pass those
values onto my own children. >

Dress, $745, JACQUEMUS,
mychameleon.com.au; ring,
$98, ALIX YANG, alixyang.com



Sally Rugg

The executive director of Change.org Australia
led the campaign for marriage equality at GetUp!
for five years, eventually leading to this year s
historic Yes vote.

| knew of [playwright and Aboriginal activist] Nakkiah Lui
before | met her. | admired her work and we became
Twitter friends. Sometimesthere can be some awkwardness
when meeting someone offline but that didn t happen with
us. When we met in person we just made a beeline for
each other and hit it off straight away.

Nakkiah is fearless. She s not afraid of using her voice,
and she works so hard. | mean, | work hard, too, but | really
aspire to be as committed as Nakkiah is. She s incredibly
brave; what | ve learnt from her is that if everybody agrees
with everything you re saying all the time, then you re not
really saying anything at all, you re just sticking to the status
guo. As an activist, you want to be challenging people, you
want to be calling on people to be better, to do more.
That s what Nakkiah does.

Being a young woman with an opinion can be a really
exhausting identity to occupy. Nakkiah knows what it s like.
When | was doing the marriage equality campaign,
which | worked on for five years, | would often have to
debate peopleinthe No camp on live television. It gets you
down and it s overwhelming. It s so important to have an ally
who understands those feelings. Nakkiah is always there for
me, even if we sometimes go weeks without seeing each
other. She Il often just text me out of the blue and go, What
are you doing rightnow? and | mlike, | m coming over.

Blazer, $179, pants, $99,
both ZARA, zara.com/au;
T-shirt, $29.90, WITCHERY,
witchery.com.au; trainers,
$925, GUCCI, gucci.com/au;
necklace, $129, RELIQUIA,
reliquiajewellery.com



Alison Bell &
Sarah Scheller

The writers and co-creators of The Letdown,
about the hilarious peaks and troughs of early
parenting, were responsible for creating the ABC s
first female-led series co-produced by Netflix.

Bell: When my parents brought me home from hospital as
anewborn, they put me down in my bassinet and left me to
sleep. When they came back to check on me, | was gone.
My older sister Emma had taken me out, and they found
her holding me over her shoulder by my feet. Mum says
| was as calm as can be. Emma was two.

My sister and | are very close, but it s definitely been a sort
of mentor-mentee relationship. She s the organiser and the
capable one; she saw it as her job to guide me through life.
She told me what music to like, what clothes to wear and
what movies to go see. Emma was part of the cool gang in
high school so of course | wanted to be just like her. She
introduced me to comedy. Growing up, we were massive
fans of Chevy Chase and Steve Martin,and we drepeatedly
watch their stuff. Because Emmais older, | probably watched
things that were a bit ahead of me, but looking back, it gave
me a grounding in comedy. My sister is also an amazing
storyteller and an excellentembellisher of the truth. | probably
owe her for teaching me how to write a decent story. With
The Letdown, | would often call Em and try out jokes on her,
or she would tell me a funny story and | would ask Can | use
that? Lucky for me she s also very generous.

Scheller: Before | wentto my first concert | was about 12

| came out of my room excited about my outfit. My older
sister Sally took one look at my Levi s 501s and shook her
head. She pushed me back into my bedroom and redressed
me, headtotoe. Thats a pretty good metaphor for our
relationship, actually. She moulded me into the
person she wanted me to be from early on. It was
my first experience of micromanagement. Sal
shaped wholamtoday shetold me whatto like
and dislike, what to do, what to wear.

Asakid, Sally was wild. | was wild, too, but not
like Sal. She would take me along on all her teen
adventures, things that | was far too young for.
She d decide she wanted to drive to Newcastle
to see a band, and we d go (then we d wag
schoolthe nextday). lwas only 13! Asa writer, it s
so important to have that life experience to draw from. If you
haven t lived, you ve got nothing to write about.

ADVENTURING,
TRAVELLING AND
SPONTANEITY

WE
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Yvonne
Strahovski

The actress has been nominated this year
for an Emmy for her terrifying and tragic
portrayal of Serena Joy Waterford in
The Handmaid s Tale.

My mum [Bozena] and | went hiking years ago, in a place
called Brown Mountain, south from where we lived in
Sydney. We didn treally know the ins and outs of camping at
the time, so we hadn t waterproofed our rucksacks, and we
ended up getting rained on, like, a lot. Like all through the
night. And the next day. We decided to trek back to the car,
but to do that we had to cross a small river. When we d first
crossed it, the water was ankle-deep. Now, going back, it
was thigh-high, with rushing water. Mum went first, and there
was no real conversation: we just did it. The water was
freezing. But that is my mum; she just gets in and goes.

Mum migrated to Australia when she was 26. It was
a very brave and dangerous decision that she made,
along with my father, coming here from communist Poland.
They knew nothing about Australia; all they had was
a pamphlet to go off of. | really admire that adventurous
spirit. | followed in her footsteps in a way; when | was 24
| left for the US, not knowing that | was moving for good. It
wasn t as brave as what my mother did, but | thought | was
going there for only two months, and | ended up staying for
11 years. A lot of parents would probably find it hard to see
their kids move to another country, but Mum has been and
still is so supportive of all my adventuring, travelling and
spontaneity. She has this very simple attitude of everything
will fall into place . I think | ve inherited that.
| often think about how

MUM IS SO difficult mum s life would have
been in Poland, in a communist

SUPPORTIVE era when the majority of shelves
OF ALL MY in stores were empty. You really

had to fend for yourself. That
gave my mum a strong work
ethic; she knew nothing came
without effort. Work ethic is so
important to me, and putting in
100 per cent thats the
minimum. That comes from her, and all the efforts that she
made to manifest a better life for herself and her family. >

2018
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Sarah
Hanson-Young

The Greens senator for South Australia sued her
Senate colleague David Leyonhjelm for defamation,
after he accused her of being a misandrist and
slut-shamed her. The case is still pending, but
Hanson-Young has already won the highroad.

My daughter Cora came into the world during my first
election campaign in 2007. | don t know politics without
her, and | don t know motherhood without politics. From
day one, shes kept me grounded. Shes helped me
determine and remember what my values are, and why I m
doing all of this. In the rough-and-tumble of politics, Cora is
my home base.
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| found out | was pregnant at the same time | was given
the opportunity to run. Some people advised me not to
go into politics with a baby, that I should wait. But that
didnt feel right. So | persevered, and | think that was
the right decision.

| mvery passionate about ensuring we have a parliament
with more women. That s only going to happen if women
feel welcome. When David Leyonhjelm made sexist slurs
towards me, | knew | needed to call it out for what it was,
and | needed to do it for Cora and her peers. | will not
be silenced any more about the sexism | experience.
As challenging as that is, | think about what it will mean for
Cora and her friends when they re older,
and how it might change the world for
them. That is a huge motivator. | want her

| WILL NOT BE to go into the workforce knowing she has

SILENCED ANY every rightto be treated equally  in pay,
and in attitude.

MORE ABOUT | never wanted this attention, but it s

THE SEXISM done something amazing; its pushed

| EXPERIENCE conversations about the types of sexism

women experience every day, to the

forefront. We often dont talk about it

because we see the consequences for
other women, like me. Sexism s like bullying: if you call it out,
you get shamed. It s easier to stay quiet and pretend it s not
happening. So to have such a strong and supportive public
response has been heartening. People don t want this kind
of Australia. Women and men want their daughters to grow
up in aworld that s much more equal. Asdo |.

Dress, $175, COS,
cosstores.com/au;
earrings, $599,
NATASHA SCHWEITZER,
natashaschweitzer.com



Jacket, $490,

trousers, $260, both
VIKTORIA & WOODS,
viktoriaandwoods.com.au;
earrings, $95, BRIE LEON,
brieleon.com

Brooke Boney

The journalist and triple j news presenter
is a proud Gamilaroi Gomeroi woman and an
advocate for our Indigenous communities and the
challenges they still face.

Before she was a Labor Senator, | worked with Malarndirri
McCarthy at NITV. | was starting out as a journalist and she
was my producer. Malarndirri immediately struck me as
awoman | wanted to be more like. She had a strong sense
of her own culture, she was intelligent, confident and
incredibly capable. What really stood out to me though,
was her kindness, particularly towards younger women.
When you start out in media, you sometimes meet people
who don t want to give you a hand. It s difficult when you
want to progress but there s nobody to mentor you. But
Malarndirri was so incredibly kind and generous, and | ve
always been inspired by that. For the generation of women
before us, there wasn t enough room

at the table, so | think there was this FOR THE

notion that you shouldnt be lifting
other women up. Times have
changed; that attitude needs to be
retired and we all need to support
each other.

Malarndirri taught me about
trusting my gut; as a journalist there s
probably nothing more important,
but its not a skill that comes right

GENERATION OF
WOMEN BEFORE
US, THERE WASN T
ENOUGH ROOM
AT THE TABLE

away. If you re out on a story and something doesn t feel
right, or if youre asked to do something youre not
comfortable with, you needto be able to say no. Conversely,
if a story is worth pursuing, you should fight for it. She taught
me to listen to my intuition and stand up for myself. I ll never
forgetthat. >

or
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Dress, $390,

SASS & BIDE,
sassandbide.com.au;
ring (on right hand),
$98, ALIX YANG,

Celeste Barber

The comedian and Instagram superstar s upcoming
US tour has already sold out several shows,
and her memoir, Challenge Accepted!, is on its
way to becoming a bestseller before it even
hits shelves this month.

| was doing a show called All Saintswhen | met one of the
great loves of my life, Jo Cash. She was the greatest thing
that ever happenedto me. Jo was one of the makeup artists
on the show and we just clicked straight away. | mean, | d
like to claim we clicked and we had a relationship like
no-one else; it was like that from my end, but everyone just
loved her, they all had that connection with her. She was
that kind of person. Brighter than the sun.

We lived together and Jo was my bridesmaid. She
even, once, convinced me to do yoga (it didnt go that
great). She had a very special bond with my eldest son,
Louis. | was devastated when JoJo passed away from
cancer, the same year my youngest son, Buddy, was born.
It was the hardest thing. Just the hardest. | still can t really
talk about it.

| m quite cynical in life and in my comedy, whereas JoJo
always saw the goodness and radiated joy. She taught me
that happiness is a very simple choice you can take it or
leave it, but taking it is the best option. And | think joy is
actually a very brave choice it s easy to be negative and
cynical, it s harder to see the happiness. But I try.

Bridget Malcolm

The model, who s worked for clients like Victoria s
Secret and Seafolly, has a history of battling an
eating disorder and speaks out about the body

shaming she s experienced in the modelling industry.

| was able to open up about my eating disorder and
being diagnosed with Premenstrual Dysphoric Disorder
(PMDD) because ofthe road feministicon Gloria Steinem
paved for me. Some people might find it odd that | think
so strongly of a person | ve never met, but she inspires me.
Her convictions, beliefs and commitment to equality

alixyang.com; Celeste s
own ring on left hand

motivate me every day; it helps me to stay brave. The first
piece of hers that | read was her famous essay for Show
magazine backinthe 60s about being a Playboy bunny;
the way she weaved humour into a criticism of rampant
sexism was so clever. She was personal and political.

| wrote a blog for a long time but didn t really open up
properly. It wasn t until | was completely and utterly honest
with all the struggles | d been dealing with that | found the
most connection; | got that from reading Gloria s work.
| was met with 100 per cent love. It was incredible. To have
readers, who had pretended like everything was okay, tell
me, No, actually, my life is a mess, was so important.
Gloria s writing helped me understand that we have more
that connects us than divides us, and that letting your
vulnerability show is strength. | think we all need to be
reminded of that right now.



Katia Santill
& Vera Yan

Co-founders of Nimble Activewear, an ethically
sourced, sustainable brand launched in 2013 that
now turns over $4 million annually.

Yan: My business partner Katia and | met when we were
14. She was the new girl at school and it was an instant
friendship. In Year Nine, we went to this country school
retreat called Marshmead for a term. It was only eight
weeks, but we really had to fend for ourselves, and it
made us very independent. It solidified our relationship;
we become a twosome.

From a very early age, Katia has been driven and

focused. She s not easily swayed by what other people
think and feel. She knows what she wants, and she s
confident enough to pursue what she s interested in. For
me, coming from a migrant background [Yan emigrated
from China as a baby], all I wanted was to fit in; Katia
taught me that it s okay not to. It s okay to have your own
ideas. If she hadn t taught me that, we wouldn t have our
business today.
Santilli: Claudia Santilliis my nonna. She grew up in Italy,
but after WWII she migrated to Australia with my
grandfather, and had to start over. They had to carve out
anew life that looked totally different to the one they d just
come from. They had no belongings, no home and no
family here. Thinking about that inspires me to be more
resilient. Nonna owned a boutique in Melbourne for over
two decades, importing beautiful handmade leather
handbags, shoes and belts from Italy. She taught me the
importance of doing what you love.

Sadly, she passed away just before Vera and | started
the business, but | still feel her presence. She d be so
proud of us. Nonna would have totally rocked a pair
of Nimble leggings! E

Katia (left) wears: top, $290,

SASS & BIDE, sassandbide.com/au;
pants, $480, ANNA QUAN,
annaquan.com; necklace, $465,
SARAH & SEBASTIAN,
sarahandsebastian.com

Vera wears: dress, $895,
ELLERY, ellery.com

Interviews: Lauren Sams; Elle McClure.
Styling: Claudia Jukic. Hair:

Ashleigh Carpenter at Vivien s Creative;
Katrina Raftery atDLM; Joel Forman.
Makeup: Sylvia Ura at Vivien s Creative;
Teneille Sorgiovanni at Lion Artist
Management; Danielle Butcher

Fragrance: Women, $100,
CALVIN KLEIN, myer.com.au
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FIERCE, FABULOUS, MULTI-FACETED:
CALVIN KLEIN S NEW FRAGRANCE
SUMS UP THE NEW FEMININITY

The 2018 woman is woke, empowered and dynamic: we want a
scent that represents our new mindset and strong voice, that sums up
our complexities and contrasts. Enter WOMEN by CALVIN KLEIN,
aportrait oftoday s woman: she lives by her own rules butis all about
the sisterhood, she evolves and reinvents herself and

isn t afraid to speak out about her passions.

Developed under CALVIN KLEIN S visionary EARTHAKITT AND KATHARINE
chief creative officer Raf Simons and dreamt up by HEPBURN DIDN TACCEPT THE
parfumers Annick Menardo and Honorine Blanc, STATUS QUO.1AM DRAWN
the rich woody floral weaves notes of delicate TOTHEIRINTEGRITY AND
orange flower petals, fresh eucalyptus acorns and THEIR ABILTY TO CHANGE

rich Alaskan cedarwood. Artist Anne Collier THE COURSE OF HISTORY

created the bottle s motif of a female eye looking

outwards to the world. LUPITA NYONG O

Summing up the spirit of the scent are brand ACTRESS & HUMANITARIAN
ambassadors Lupita Nlyong o, Oscar-winning actress

and humanitarian, and Golden Globe-winning actress

Saoirse Ronan. They just like the fragrance and the new guard at
CALVIN KLEIN  challenge traditions and refuse to conform. And their
ethos speaks to us, a new breed of modern Women. Hear us roar.

WOMEN, from $100 for 50ml EDP, CALVIN KLEIN,
on Myer and David Jones counters from September 30



Photography: Adrian Price. Styling: Dannielle Cartisano. Hair: Keiren Street at

Vivien s Creative Management. Makeup: Teneille Sorgiovanni at Lion Artist

Management. Model: Richie Beras at IMG Models

Jacket, $945, pants, $495,

both BIANCA SPENDER,
biancaspender.com; bag (left),
$399, bag (middle), $599,
bothPOLO RALPH LAUREN,
(02)94102038; bag (right),
$4,750, CARTIER, au.cartier.com




Dress, $POA, CALVIN KLEIN
205W39NYC, calvinklein.com;
large bag, $2,490, small bag,
$1,590, both LOEWE,
(03)8614 1190




Shirt, $340, pants, $260,

both MY GENERAL STORE,
mygeneral-store.com; boots,
$2,350, SAINT LAURENT, ysl.com;
bag (over shoulder), $2,450,
BURBERRY, burberry.com;

bag (inhand), $3,185,

GUCCI, gucci.com/au

PHOTOGRAPHY BY
ADRIAN PRICE

THEKEY TO
NEW-SEASON
ACCESSORISING:
LAYER UP NEUTRALS

ANDLET YOUR
BAGS AND

SHOES DO THE
TALKING

AL

DANNIELLE CARTISANO




Bodysuit, $663, OFF-WHITE,
net-a-porter.com; pants, $450,
CAMILLA AND MARC,
camillaandmarc.com; shoes,
$1,865, GUCCI, gucci.com/au;
bag, $625, BALLY, bally.com.au



Coat, $3,090, BURBERRY,
burberry.com:; shorts,
$64.95, TOPSHOP,

topshop.com; boots, $1,590,

PRADA, (02) 9223 1688;

bag, $4,950, BVLGARI,
bulgari.com.au



Bra, $1,900, bag (red),
$4,400, strap, $2,250,
allCHRISTIAN DIOR,
(02)9229 4600; pants, $525,
MAGGIE MARILYN,
maggiemarilyn.com; bag
(black), $2,295, BALLY,
bally.com.au



Jacket, $1,800, CAMILLA AND
MARC, camillaandmarc.com; pants,
$175, COS, cosstores.com/au;
boots, $3,600, GIORGIO
ARMANI, armani.com; bag (brown),
$7,670, HERM™'S, (02) 9287
3200; bag (black), $895, COACH,
coachaustralia.com



Jacket, $945, pants, $495,

both BIANCA SPENDER,
biancaspender.com; bag (left),
$399, bag (middle), $599,
bothPOLO RALPH LAUREN,
(02)94102038; bag (right),
$4,750, CARTIER, au.cartier.com



Jumpsuit, $460, BASSIKE,
bassike.com; belt, $550, bag (on
belt), $1,450, both GIVENCHY,
(03) 9826 5742; bag
(overshoulder), $4,750,
CARTIER, au.cartier.com; bag (in
hand), $4,150, FENDI, fendi.com



Dress, $4,450, LOEWE,
(03) 8614 1190; boots,
$1,395, MAX MARA,
maxmara.com; shoulder
bag, $6,160, CHANEL,
1300242 635;

bag (inhand), $2,550,
GIORGIO ARMANI,
armani.com



Blazer, $2,050, pants, $1,365,
both STELLA McCARTNEY,
stellamccartney.com; T-shirt, $59,
COS, cosstores.com/au; boots,
$1,195, TOD S, tods.com.au; bag,
$2,850, BURBERRY, burberry.com



Jacket, $2,300, FENDI,
fendi.com; shirt, $260, SIR,
forartistsonly.com; dress,
$420, MAGGIE MARILYN,
maggiemarilyn.com; boots,
$2,190, SALVATORE
FERRAGAMO, 1300 095 224,
bag (with palm motif), $2,150,
PRADA, (02)9223 168;

bag (blue), C"LINE, $2,600,
(02)9232 7051



Jacket, $2,500, ZIMMERMANN,
zimmermannwear.com; bodysuit,
$120, SCANLAN THEODORE,
scanlantheodore.com; skirt,
$8,320, boots, $3,090,

both CHANEL, 1300 242 635;
bag (maroon), $3,120,

SAINT LAURENT, ysl.com;

bag (yellow), $2,580,

MIU MIU, (02)9223 1688

Hair: Keiren Street at Vivien s
Creative. Makeup: Teneille
Sorgiovanni at Lion Artist
Management. Model:

Richie Beras at IMG Models
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Shirt, $4,570, CHLO™, chloe.com;
swimsuit, $225, WARD WHILLAS,
wardwhillas.com



Top, $180, SIR, forartistsonly.com; jeans, $229,
NOBODY DENIM, nobodydenim.com; earrings, $221,
ALBUS LUMEN X RYAN STORER, albuslumen.com



Sweater, $3,190, CHANEL, 1300 242 635;
briefs, $123, WARD WHILLAS, wardwhillas.com;
hat, $290, bag, $430, both ALBUS LUMEN

X HELEN KAMINSKI, albuslumen.com



Jumpsuit, $5,725, GUCCI,
1300442 878
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Dress, $4,650, LOEWE, loewe.com; ring, $1,490,
CARTIER, au.cartier.com (worn throughout)



Bikini, $97, TRIANGL, triangl.com; necklace, $345,
LUCY FOLK, lucyfolk.com; necklace (worn as bracelet),
$57.50, AMBER HOUSE, amberhouse.com.au



Top, $180, SIR, forartistsonly.
com; jeans, $229, NOBODY
DENIM, nobodydenim.com;
earrings, $221, ALBUS LUMEN X
RYAN STORER, albuslumen.com






Shirt, $99, COS, cosstores.com/au; bikini
top, $135, MATTEAU, desordrestore.com;
scarf, $290, MIU MIU, miumiu.com

Photography: Jaclyn Adams at Hart & Co.
Styling: Emma Kalfus. Hair: Kiri Yoshiki.
Makeup: Angie Parker at The Wall Group.
Model: Hedvig Palm at Next Models New York



checklist

BEST BUYS INSPIRED BY THISISSUE S
FASHION SHOOTS

Jacket, $309, KOWTOW, Bikini top, $69.95, bottoms,
au.kowtowclothing.com $54.95, both SEAFOLLY,
seafolly.com.au

RAY OF
SUNSHINE
CELEBRATE THE
IMPENDING
SUMMER WITH
A MIX OF
THROWBACK
SWIMMERS
Dress, $289, KOWTOW, AND COWGIRL
au.kowtowclothing.com ELEMENTS.

Boots, $199, ZARA,
zara.com/au

Top, $330, ANNA QUAN,
annaguan.com

Shirt, $129.95, NEUW,
neuwdenim.com

SHIRT TALE
Not all denim
button-ups are
created equal try
them cropped,
blush pink or with
Western details.

Shirt, $60, ASOS,

Shirt, $99.95, ROLLA S, asos.com.au
rollas.com.au
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Hat, $70, MARLE,
marle.co.nz

Earrings, $79,

PANDORA,
pandora.net

Top, $200, BEC & BRIDGE,
becandbridge.com.au

Shirt, $99, ZARA,
zara.com/au

Trousers, $89.95, TOPSHORP,

topshop.com.au

Shorts, $99.95, A BRAND,
abrandjeans.com

Words: Claudia Jukic. Photography: Jaclyn Adams at Hart & Co;

Chris Jansen (still-life). Styling: Emma Kalfus
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WITH HER HEAVY-LIDDED EYES, ANGULAR CHEEKBONES
AND PENCHANT FOR BOOTS AND A MINI-SKIRT,
Fran oise Hardy was the quintessential 60s French pop star.
The original y@-y@ girl. Whether they understood the words or
not, a generation on either side of the English Channel hung on
her every sad, seductive note. Wannabe ing@nues everywhere
cut floppy fringes, lined their lids with kohl and lamented along
with her about loneliness and lost love. Hardy s Lolita-like appeal
and style, along with the advent of mass media, meant she served
as an early prototype for today s chart toppers. But come 1968,
the kind of innocence Hardy had been peddling no longer
seemed relevant. Worldwide revolution was rumbling and Paris
was at the epicentre. The spirit of rebellion was atits peak among
French students  especially women who took to the streets in
demonstrations calling for political and social transformation.
YJy@ was no longer oui oui. A new era of liberation was
dawning among the youth and one jeweller, at least, was
listening closely to the cries for change.

In the same year that saw the jumbo jet take flight, the first
humans orbit the moon and Hardy decide to give up live
performances and collaborate on a studio album with Serge
Gainsbourg, French jeweller Van Cleef & Arpels launched
a collection that would change the course of history for the
house. It started with a necklace; long, gold and strung with 20
fourleaf clover motifs, modelled after those Jacques Arpels
(nephew of Estelle Arpels, who co-founded the maison with her
husband Alfred Van Cleef) used to pluck from his garden in
Germigny-l vEque, or so the tale goes. An immediate success,
the house officially named it Alhambra, and the quatrefoil
pendant with its signature beaded edge
became an unofficial icon of luck . But luck
had nothing to do with it. The founding family,
who started the brandin 1906, had a shrewd
nose for the zeitgeist. Rather than maintaining
a lofty distance from the action as would be
expected of a high-end jewellery house,
Van Cleef & Arpels chose to plug directly
into the dramatically shifting attitudes,
which author and historian Nicholas Foulkes
summed up in his coffee table tome dedicated to Alhambra:
Young people led by new artistic and intellectual figures called
loudly for afairer society thatwasless uptight, more spontaneous,
more popular .

THESE GOLD
NECKLACES WERE
DESTINED FOR
HIPPIES OF THE
HAUTE VARIETY

Student riots in Paris, 1968

As early as 1954, the house had identified
a desire for easy-to-wear, accessible pieces.
Over a decade before the Alhambra
necklace was created, Van Cleef & Arpels
had opened a youth-oriented destination
store, La Boutique, next door to its historical headquarters on the
Place Vend me, plus another in Fifth Avenue, New York. The
boutique catered to a new type of woman , says Foulkes. One
who made her own money, bought her own jewellery and threw
it on with irreverence. The maison had correctly understood that
jewellery had not disappeared but was being worn differently. It
was also shrewd enough to be able to look at the world of free
love, free speech and free festivals and to descry the emergence
of a new style. La Boutique allowed for a kind of whimsy that
hadn t appeared in the high-end jewellery salon, appealing to
the increasingly affluent French bourgeoisie and championing
ayounger, newer, freer way of wearing jewellery .
The Alhambra necklace easily took up its place in the Parisian
La Boutique range. Its trailing length and organic inspiration
recalled the hippies of Haight-Ashbury who had celebrated the
summer of love just a year earlier wearing daisy chains looped
around their necks and not much else. Only these gold necklaces
were destined for hippies of the haute variety —women like
a newly liberated Hardy and actresses Jane Birkin and
Talitha Getty  who were flouting established codes while
interpreting mood-of-the-times through the lens of luxury.

An iconic photograph of Hardy taken in 1974 (see opposite
page) captures her metamorphosis from 60s living doll to 70s
sophisticate. Dressed in wide-leg black crepe trousers and a fine
black knit, shes wearing two Alhambra chains and looks
self-assured and comfortable with her place in the world. Even if
the Alhambra was created in 1968, it epitomises the 70s,
says Catherine Cariou, heritage director of Van Cleef & Arpels.
The 70s is the decade of flower power, hippie-chic style
a decade inspired by freedom, by liberty and,
for me, Alhambra is really the epitome of this
freedom. Itis a decade where we created a lot
of jewels using very vivid, very joyful colours. >

FREE SPIRITS:

The late 60s was the era
of Jane Birkin (right) and
the Woodstock Festival
hippies (below)
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70S ICONS:

Yves Saint Laurent with
muses Loulou de la Falaise
and Betty Catroux (right);
Iravon F rstenberg and
Karl Lagerfeld (below)

Pure Alhambra long
necklace, $23,500,
VAN CLEEF & ARPELS,
1800983 228

Bahamas bracelet and Alhambra, named after the famous
Moorish palace in southern Spain and resembling its
architectural detail.

With the new wave of feminism and collective uprising over
conservative politics, there s something of 1968 s revolution in
the air today. So it s serendipitous timing for Van Cleef & Arpels
to celebrate 50 years of the iconic collection that grew to
include necklaces, bracelets, pendants, earrings, watches and
cufflinks  crafted in pink, yellow and white gold, and natural

materials from precious wood to pav@ diamonds,

We used a lot of ornamental stones, a lot of ALHAMBRA IS all inspired by the four-leaf clover motif. Alhambra

organic stones. Our clients mixed and
matched everything, there was no border

ANCHORED BY

is that extremely rare thing, says Foulkes. It is
instantly recognisable, forever developing, and

between day jewellery and evening DEEP CULTURAL  simultaneously, thanks to a half-century of

jewellery. My mother  she had a few ROOTS
Alhambras  mixed and matched her lapis
lazuli with her coral. Individuality was key.

The bold combinations of materials like onyx, coral, tiger s
eye and turquoise meant Alhambra was perfectly in keeping
with fashion movements that saw designers push the boundaries
of colour, form and function. It was a time of unprecedented
experimentation in dress and Yves Saint Laurent set the agenda
with his newly introduced prEt- -porter line called Rive Gauche.
A card-carrying member of the Parisian 70s jet set, he was
a fixture at clubs like Studio 54 and R@gine s, alongside
Karl Lagerfeld and fashion muse Loulou de la Falaise.
His influence single-handedly kickstarted kaftan dressing,
which felt at once fluid and free, feminine and masculine, and
just the thing to accessorise with handfuls of rings, armfuls of
bangles and chain bracelets, and pendants and necklaces
layered with studied abandon. Jewellery was a gleaming
vehicle for personal expression of enlightened and worldy
women such as actress Romy Schneider (who notably wore an
Alhambra necklace in Michel Deville s 1974 film Le Mouton
Enrag?) and Princess Grace of Monaco, whose personal
collection included yellow gold, coral, malachite, crystal and
tortoiseshell, which she freely combined.

The allure of the exotic was at fever pitch in the 70s, with
a desire for clothes and trinkets from any culture or continent.
Foulkes notes that the Arpels family was one of the most
cosmopolitan and welltravelled dynasties in the history of
20th-century jewellery, giving them the edge interms of satisfying
a demand for things from farflung elsewhere . Tireless jewel
hunters, the Arpels brothers travelled to India, Mexico, Panama,
Colombia, the Yucat£n and Venezuela to source rare jewels
and glean inspiration. From numerous voyages they took during
the 60sand 70s came the names of various pieces such as the
Osaka pendant, Dod@cant.se necklace, Ibiza long necklace,
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uninterrupted production, anchored by deep
cultural roots.

And there s that no small matter of luck, which the
house maintains has been key to its ongoing success. Indeed,
whenthere slittle to cling to inthe way of certainty or logic, placing
our faith in the power of something beyond our comprehension
seem ever more appealing. |ve been honestly wearing
Alhambraforages. It smylucky charm, says Sonia Sieff, daughter
of photographer Jean Loup Sieff and French socialite Barbara Rix,
and a talented photographer and fashion filmmaker in her own
right. [There is] good luck or bad luck, but there s something
about it that [means] you re not totally responsible it happens.
Theres something about miracles, and about magic.
Anex-boyfriend gave Sieff herfirst Van Cleef piece butnowadays,
if she wants a special piece, she saves up and buys it for herself.

For the 50th anniversary of Alhambra, Van Cleef called on
Sieff, among other artists and creatives, to create a series of
images portraying the collection in a contemporary light. The
house is also releasing new creations to draw in modern-day
Gettys, Hardys and Kellys looking for a touch of luxe with louche
appeal. Think grey mother-of pearl, pink gold and diamonds, or
black onyx combined with white gold and diamonds, and others
with rock crystal set in gold; an homage to the stones that have
embellished the collection throughout its lifespan. Sieff s self-
portraits  nothing but bare skin, tousled hair, bra strap and
simple understated pendant  perfectly encapsulates why
Alhambra is more relevant than ever. In France we have
another era, a different one, says Sieff. It s very young. But of
course it brings more hope. E

Bianca and Mick Jagger at Studio 54

Interviews: Justine Cullen. Words: Genevra Leek. Photography: Getty Images



Photography: Laure Bernard

CLLE
WRIIING cemani e o
COMPETITION g Gengsior

to"have your
short story

published; and
your voice heard

LAST For this year s ELLE Writing

CHANCE Competition, we re looking

10 for modern, contemporary
ENTER! voices telling stories that are

engaging and subversive.

We want: fresh, modern,

topical tales that may or may

not riff on pop culture. Humour

Is encouraged but not essential.
We don t want: stories that make
us sad. The world is dark enough.

While there s no specific theme,

we want unpublished stories that
capture the mood of the moment.
Write a 4,000-word short story on the
topic of your choice. The deadline for
entries is October 26, so if you ve got
atale to tell, what are you waiting for?

The winning fiction will be published
in the January/February issue of ELLE,
and the author awarded a $5,000
prize. Two runners-up will receive

a prize pack of recent releases from
Hachette Australia worth $200.

Visit ELLE.com.au/write-to-win

JUDGES for full details on how to enter.
IN ASSOCIATION WITH
Justine Cullen, Hannah Richell, Vanessa Radnidge,
editor-in-chief author, The Peacock publisher at Hachette
Of ELLE Australia Summer Australia

Terms and conditions: By entering the competition you agree to receive ELLE Australia newsletters and marketing communications. Starts: 20.08.18. Ends: 11:59pm AEDST 26.10.18.
Opento AU/NZ residents 18+. Limit of one entry permitted per person and your entry should be unpublished. Go to www.bauer-media.com.au/privacy/ for location of Bauer Media
privacy policy. You can unsubscribe at any time, using the unsubscribe facility within the newsletter. The Promoter is Bauer Media Pty Ltd (ABN 18 053 273 546).
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NOW, CLIP ON LASH EXTENSIONS
FOR SWEEPING LASHES INSTANTLY

New MAGNALASH Clip on Magnetic Lash Extensions

Our custom curled lash extensions clip together in a snap, sandwiching your
own lashes between them to hold them secure no messy glues, stinging eyes
or lash fallout.

The secret? A combination of invisible mini-magnets that allow you to clip on
your lashes instantly, and custom curled strips that mould perfectly to your
lash line for a seamless, natural look.

No makeup or retouching of eye lashes






Words: Janna Johnson O Toole. Styling: Claudia Jukic

Dress, $750,
CHRISTOPHER ESBER,
mychameleon.com.au

Women, $100, CALVIN KLEIN,
myer.com.au

RESH
I TITUDE

Calvin Klein has a knack for
creating fragrances that capture
the zeitgeist, and Women is the
latest from the fashion house,
marking a new chapter under
chief creative officer Raf Simons.
It s atribute to the enigmatic
women of right now, mimicking
our complexity with a curious
blend of eucalyptus acorns,
orange flower petals and Alaskan
cedarwood, forming a woodly,
floral scent that evokes something
you can t quite put your finger on

which is precisely the point. ] T Y

PHOTOGRAPHY BY
ADRIAN PRICE




SAY YESTO

THE FOUR
LAYER
FACELIFT

WHAT IS IT: A multi-layered facial combined
with LED therapy, designed to brighten and tighten
skin and formulated to treat even the most sensitive
types. It s greatfor dull or dry skin, smokers and
evenrosacea, explains creator Vaia Pappas.

Finishing with an LED treatment feeds the skin s
mitochondria with light  in the same way that
sunlight feeds plants through photosynthesis

and soothes inflammation, she adds.

WHAT IT FEELS LIKE: After a basic steam and
clean, the therapist applies four separate layers
of ingredients, including aloe vera, glycolic acid,
fruit enzymes and vitamin C, to gently shed
dead and dry skin. The layers offer different
levels of activity (none of which are painful,
butyou can feel they re doing  something).
They work together to nix redness and boost
hydration and glow. Twenty minutes under an
LED (Vaia uses the Dermalux LED Phototherapy
machine, which utilises blue, red and near-infrared
wavelengths to reduce inflammation and
boost radiance) completes the treatment.
VERDICT: The effect s significant and immediate.
Skin looks fresher than a newborn s tush
and radiates the kind of glow you can usually
only get from a diet free of sugar, gluten and
flavour. Vaia says it s often one she performs on
brides before their big day, and we can see why.
From $260 for 60 minutes, Vaia Beauty, vaiabeauty.com.au
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EVERYONE S
DOING IT:

hyaluronic
boosters

BEAUTY HISTORIAN  WILL
LOOK BACK AT THI TI

Hyaluronic Serum,
$440, DR
BARBARA STURM,
mecca.com.au

Hyaluronic Acid 2% + and note the rising popularity
B5, $12.90, THE . . .
ORDINARY, of simplified, streamlined

adorebeauty.com.au formulations. In other words,

the year everyone said, Lets
cutthe BS . Straighttalking,

no nonsense products seem

to be the antidote to all the
noise around us, and brands
traversing all price points are
on board. Case in point: the
influx of hyaluronic acid serums.
And none too soon why has

H.A. Intensifier, $142,
SKINCEUTICALS,
skinceuticals.com.au

Pro+ Vitamin C

Hyaluronic this super hydrating ingredient
Serum, $70, e
AMPERNA. been hiding in unctuous creams

amperna.com forso long? Skip the filler

and apply the good stuff straight
onto damp skin. The thin, silky
texture is instantly absorbed,
making it the perfect, plumping

Hyaluronic Acid

Water Boost Facial Booster, $70,

Moisturiser prep-step before applying PAULA S CHOICE,
Hydrating Booster, . i
10 SMILE, | makeup each moming or paulaschoice.com.au
priceline.com.au active serums before bed.

*We re not sure if this is an actual job,
butwe d like an application if so.

GIVE AND TAKE
October is Breast Cancer Awareness Month. This gives us a great
excuse to remind you to examine your perfect pair. Go on. We Il walit.
Once you re done, make a purchase that includes an automatic
donation: a portion of proceeds from these pretty pink buys
goes towards charities supporting breast cancer.

1. 2. 4, 6.

1. Dramatically Different Moisturizing Lotion+, $70, CLINIQUE, clinique.com.au 2. Axilla Deodorant Paste,
$20, BLACK CHICKEN REMEDIES, nourishedlife.com.au 3. ghd X Lulu Guinness collection, from $220,
GHD, ghdhair.com/au 4. The Cleansing Micellar Water, $75, LA MER, cremedelamer.com.au

5.Limited Edition Hand Relief Moisturizing Crtme with Calming Shampure Aroma, $44.95, AVEDA,
aveda.com.au 6. Pink With Purpose Lip Color Duo, $75, BOBBI BROWN, bobbibrown.com.au



IN MY
(BROW AND
LASH) KIT 4,

Words: Janna Johnson O Toole; Amy Starr. Photography: Sevak Babakhani (still-life);

Apix Syndication/Marc Adrian

With salons
across Australia
and pop-ups
n the worlds
most glamorous
ciies, Amy Jean
nas become
an internatonal
ashand
orow authorty,
neautfying

the globe one
arch at a tme

| have so many brow pencils
inmy kit. | collect different
colours and consistencies.
| change the shade
depending on the regrowth
or tone of my hair colour, or if
| have atan or not. My friends
also wantto steal them! My
bestie will hold a pencil up
and innocently say, AJ, fancy
filling in my brows? Luckily
lloveit! |keep everythingin
an old-school vanity case with
an overthe-shoulder strap by
Louis Vuitton. | use a separate
mini pencil case by The Daily
Edited in my suitcase to
protect my tweezers, glues
and sharps. My tweezers are
my hand extensions. | guard
them with my life!
1. Black Pencil Case, $69.95,
THE DAILY EDITED, thedailyedited.com
7. Tweezers, $25, AMY JEAN PRIV E,

amyjean-collection.com

It simportant to keep the eye
area hydrated with quality
skincare products. | m a total
devotee of the serums
from Rationale and to

Dr Spiller s Collagen Cream.
| literally marinate in them!

2. Collagen Cream, $126,

DR SPILLER, 1300 301 007

5. Immunologist Serum, $163,
12.Catalyst Serum, $154,

both RATIONALE, rationale.com

| line my lashes with
asuperine liquid liner
followed by coats of BADgal
BANG! by Benefit.
3. BADgal BANG! Volumising
Mascara, $42, BENEFIT COSMETICS,
benefitcosmetics.com.au
11. Stay All Day Waterproof Liquid Eye

Liner, $32, STILA, mecca.com.au

| spray dry shampoo on
a brow brush and comb it
through my brows. | m always

10.

11.

12.

experimenting with new
ways to enhance brows.

4. Dry Shampoo with Nettle, $15.95,
KLORANE, priceline.com.au

M.A.C sfalse eyelashes
are wonderful for a dramatic
look sans extensions. | prefer
the half size or demi variety
to give the outer eye some
flare. Opt out of volumising
mascara to avoid the
bats-on-eyelids look. The best
mascara brush for false lashes
has loads of bristles to
separate the hairs.

6 and 9. False Lashes in 20 and 30,

both $22, M.A.C, maccosmetics.com.au

My daily brow essentials
include a highlighter swept

13.

across the brow bone for
radiance, followed by

my Micro Stroke Pencil to
frame the brow shape, then
a powder for a fluffy finish.
| also keep a brow spoolie
within reach to blend the
products and dab
concealer.

8. Concealer, $35, 10. Brow Veil,
$42,both AMY JEAN PRIV E,

amyjean-collection.com

To keep my energy up on
busy days at the salon, | drink
two to three green juices
and nibble on cashews and
pistachios. | also keep the
coffee trade alive and well.
13. SolL Cup, $27.99, SOL,

solcups.com
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ROSACEA

GETTING YOU

DOWN? FAST

ACTION IS KEY

TO SAVING
YOUR

COMPLEXION.

HERE S
EVERYTHING
YOU NEED
TOTACKLEIT
HEAD ON

THE BASICS

Fact: women are three times more likely to suffer from rosacea
than men. Despite affecting one in 10 people, experts still
cant put their finger on exactly why it rears its rosy head.
Theories range from sun damage to genetics, and even an
allergic reaction to tiny skin mites called Demodex that
naturally set up camp on the skin's surface but can cause
trouble when they multiply in great numbers. Inflammation
from rosacea breaks down the skin s elastic tissue over time,
leaving it vulnerable, so the sooner you take matters into your
own hands, the better.

SYMPTOMS

A 2015 survey published in dermatology journal Cutis, revealed
that 47 per cent of rosacea sufferers hadn t heard of the condition
before diagnosis, and 95 per cent knew almost nothing about the
warning signs. Look out for:

Flushing: thisis caused by a quick increase of blood flow through
hundreds of dilating vessels, making them expand, usually
occurring around the centre of the face, chin and forehead. Ithas
been shown that, when exposed to increased heat or stress,
people with rosacea will have a greater nerve, blood flow and
sweating response than people without the disorder.

Words: Amy Starr, Janna Johnson O Toole; Joely Walker.

Photography: Sevak Babakhani (still-life); Charl Marais



Persistent redness: this is rosacea s most recognised symptom
unlike flushing, the redness remains.
Bumps and pimples: these are the reason rosacea is linked to
acne. But the difference is that instead of black- and whiteheads,
which signify true acne, these spots can be solid (papules) or pus-
filled (pustules).
Visible blood vessels: these can form in clusters and are also
known as telangiectasias. They occur when dilated blood vessels
lead to threadlike or spider veins.
Burning or stinging: this is a common side effect that is linked to
sensitised and easily irritated skin.
Dry, gritty, swollen eyes: this can be a symptom of ocular rosacea
and should be taken seriously, as it requires immediate medical
attention. It can sometimes be the first sign of developing
facial rosacea.
Swollen and ruddy appearance: this is a result of thickening
tissue linked to phymatous rosacea. When it occurs around the
nose, itscalled rhinophyma , butthis is extremely rare in women.
WHAT S YOUR TRIGGER?
As consultant dermatologist Dr Justine Hextall explains, Triggers
can differ from person to person, so its key to isolate and
understand yours as early as possible. There are, however,
common culprits, and these are:
Sun exposure: according to a 2014 review by the National
Rosacea Society, 88 per cent of rosacea patients reported
a decrease in flare-ups when they wore SPF daily.
Emotional stress and anxiety: this sends the body s senses into
overdrive, causing them to overreact and stimulate both chemical
and physical changes in the body.
High and low temperatures: extreme weather conditions are
often detrimental to sufferers with this condition, as rosacea settles
in consistently tepid temperatures.
Heavy exercise: strenuous physical activity rapidly increases
heartrate, blood flow and body temperature, all of
which can exacerbate rosacea.
Alcohol: this is a vasodilator (it causes more blood
to run through vessels, subsequently reddening
skin). Beer and wine contain high histamine levels,
which also trigger and aggravate rosacea.
Red wine is often cited as the biggest culprit.

THE TOOL KIT:
ANTI-RED REGIMEN

1. Hydrance Optimale
Hydrating Serum, $59.95,
AV 'NE, avene.com.au
2. Gentle Skin Cleanser,
$15.32, CETAPHIL,

Spicy food: opt for meals flavoured with herbs instead of hot
spices, which can cause a flare-up.

SKINCARE SOS

Dr Hextall explains the most important thing you can do for your
skinis to use calming, hydrating and protecting products.
CHOOSE a gentle cleanser that doesn t leave your skin feeling
tightor squeaky clean (asignthe skin barrier has been stripped).
Try Cetaphil Gentle Skin Cleanser.

AVOID aggressive scrubs and astringent gels, which sensitive
skins find difficult to tolerate.

OPT for hydrating formulas such as Avk.ne Hydrance Optimale
Hydrating Serum, to soothe dry skin and help with any excess
water loss caused by constant flushing.

TRY antioxidant serums to give skin an armour that protects it
against free-radical attackers.

APPLY SPF daily (factor 30 or above), choosing gentle
formulas with mineral ingredients, such as soothing zinc oxide and
titanium dioxide.

WEAR makeup that is allergy-tested and fragrance-free, such as
mineral foundations.

SEE a doctor or dermatologist, especially if you want to discuss
topical prescriptions (such as Soolantra or Mirvaso),
oral medication, antibiotics and side effects.

TREATMENTS TO TRY

Hailed as the most effective way to treat rosacea, pulsed dye
laser (PDL) and intense pulsed light (IPL) treatments use
targeted beams of light to deliver controlled injury to the
dilated blood vessels that cause flushing, with minimal damage
to the surrounding area. Courses vary, but two to four sessions
are recommended for long-term results. Alternatively, there s
LED therapy, which Dr Hextall recommends for its anti-
inflammatory benefits with no downtime. Before you book in
for LED treatment, see a doctor or dermatologist for a proper
diagnosis and full treatment plan.

GUT INSTINCT

Although it s yet to be proven, digestion might
play a pivotal part in rosacea. Our gut can
change our skin s barrier and is therefore linked
to inflammation, Dr Hextall explains. Boost your
healthy bacteria with pre- and probiotics.

chemistwarehouse.com.au
3. Original SPF 15
Foundation, $42,
BAREMINERALS, 7.
2. mecca.com.au 4. Barrier
3. Repair, $69.50, 6.
DERMALOGICA,
dermalogica.com.au
5.Redness Solutions Makeup
SPF 15, $55, CLINIQUE,
clinigue.com.au
6.Rosaliac AR Intense,
95, LA ROCHE-POSAY,
laroche-posay.com.au
7.Anthelios XL SPF 50+
Ultra-light Fluid, $29.95,
LA ROCHE-POSAY,
laroche-posay.com.au
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The California-cool
fashion designer
and former model
routine
as e ortless as

has a beauty
her wardrobe

ORIBE S TEXTURIZING SPRAY

is greatto give a little bend to my
hair. 1 just use a curling iron to create
subtle waves. | love everything about
beauty, but atthe end of the day, it s
about balance. I notice that | look
and feel much better after a good
night s sleep, when | eat five smaller
meals a day, when | m hydrated,
and not letting the stresses of work
or life catch up to me too much.

11.

10.

| SPENT ABOUT A YEAR PERFECTING
my fragrance, Savage Rose. | love that
it snottoo traditional a rose scent,

and has a little masculine spice to it.

| LOVE BOBBI BROWN S SHADOW
STICKS because they are just shimmery
enough without being over the top for
day-wear, yet give my eyes the right
amount of pop if | m going out at night
and want something a little extra.

| USE WELEDA S BODY OIL
whenever| get out of a hot bath.

The master bathroom is one of my
favourite rooms in our house. | keep

all my products lined up in there on the
counter, and love when | get a moment
to myself for a little self-care.

SKIN PERFECTING 2% BHA LIQUID
is my favourite product right now. It
keeps me super dewy and even-toned,
and is really gentle. It cleared my

sister s skin up in days.

MY GOOD FRIEND, MAKEUP ARTIST
Katie Jane Hughes, turned me on to
Bioderma s Micelle Solution to remove
makeup and clean my face, and | ve
been obsessed ever since.

IDON TDO TOO MUCH TO MY
HAIR. I try notto wash it more than

two to three times a week. | do love
my friend Jen Atkin s brand Ouai,
though the hair oil is amazing, and so
is the dry shampoo. It gives just enough
crunchiness to super clean hair.
CRME DE LA MER IS DEFINITELY
asplurge item, and it s worth every
cent. It snottoo thick and yet it s
always super hydrating. Skincare is
something | don t compromise on.

BY FAR THE BEST MASCARA IN THE
GAME, | love Marc Jacob s Velvet Noir
somuch itthickens my lashes without
ever clumping or looking too extreme.

I NOTICE MY EYES DON TLOOK
astired in the morning when | use

La Mer s Eye Concentrate before
bed. Itry to ignore the fads, and
instead go with what my skin loves.

| M OBSESSED WITH ALMOST
everything by Caudalie. I just got
afacial from their amazing NYC
boutique and | m especially

enjoying their Premier Cru Elixir

and Vionperfect Radiance Serum.

1. Dry Texturizing Spray, $63,
ORIBE, davidjones.com 2. Savage
Rose Perfume Oil, approx $94,
ANINE BING, aninebing.com
3.Long-Wear Cream Shadow
Stick in Sand Dune, $46,

BOBBI BROWN, bobbibrown.
com.au 4. Wild Rose Pampering
Body Oil, $29.95, WELEDA,
sephora.com.au 5. Skin Perfecting
2% BHA Liquid, $37,

PAULA S CHOICE SKINCARE,
paulaschoice.com.au 6. Sensibio
H20 Micelle Solution, $10.99,
BIODERMA, priceline.com.au
7.Hair Oil, $43, OUAI, sephora.
com.au 8. Dry Shampoo Foam,
$43, OUAI, sephora.com.au
9.Crkme de La Mer Moisturizing
Cream, $242, LA MER,
cremedelamer.com.au 10. Velvet
Noir Major Volume Mascara,
$39, MARC JACOBS BEAUTY,
sephora.com.au 11. The Eye
Concentrate, $285, LA MER,
cremedelamer.com.au
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YOU NEED IT:

A WARDROBE
OF BROW

PRODUCTS

Because (news
ash) your
eyebrows can
change as 0 en
as your mood

WE CAN CREDIT SOCIAL
MEDIAWITH A LOT OF THINGS.
Random dance challenges (aka
Drake s In My Feelings ) and

a continued obsession with brows.
And that s a very good thing.

A well-groomed brow is capable
of shaving off five years faster than
any tricked-up high-tech serum. That s
not to say you want themto look the
same every day. Enter Benefit s
clever new Brow Contour Pro
it s like the retractable jumbo pen of
your childhood, complete with four
differenttools in one neat package.

It s the most pigmented of all
of Benefit s pencils, so the colour
pay-off is intense and creamy,

Brow Contour Pro,
$55, BENEFIT,

explains the brand s national brow
artist, Hannah Mutze. Best of all,
it caters to every brow style.

There are two colours to shape
and shade in, and another two to
define the edges and highlight.

You can contour your brows in
away that gives you the lift of facial
contouring  like a slimmer nose,
bigger eyes and lited cheekbones

without having to be too
structured, adds Mutze. For this, she
uses the super-fine tipped pencil just
on the edge to delicately fill in and
mimic hair strokes. The best trick
for a natural brow is leaving
transparency through the centre of
the brow. Define the outside, then just
flick a few strokes of colour through
the length of the brow. Seeing a bit of
skin through the hairs is what makes it
look more natural, she explains.

benefitcosmetics.com/au

1. Neo Nude A-Blush in
51, $68, GIORGIO
ARMANI BEAUTY,

giorgioarmanibeauty.com.au

EDITOR S
PICKS

1. THE LONG GAME
The perfect cheek
colour to complement

no-makeup makeup. It has

a doe-foot applicator,
so it s handy for giving
a delightful hint of tint to
lips, which outlasts your
morning coffee, too.

2. PAINT WORK

The makeup equivalent
of seam-ree knickers.
Slather it on your lips
and you Il forget you re
wearing anything at all.
|t paints on creamy,

but dries down to

a soft, matte feel.

3. HIS AND HERS
Tom Ford scents can

always be relied on to put
the sex in unisex. This one,

with cardamom, jasmine,
patchouli and leather is
no exception. It s the kind
you Il wantto inhale,
rather than just smell.

4. GET THE GLOSS

It s sheen, not shimmer,
that you get from this
uber-nourishing cream.

It s also transfer and
water-resistant, so the
glow doesn t disappear
before you re out

the door.

5. PREP WORK
Packed with skin-friendly
pre- and probiotics, this is
like a primer for your skin.
Better to prepare the
canvas so everything that
comes after works better.

2. Lip Velvet Crush in (from
left) Honey Nude, Tangerine
Red, Oxblood and Light
Crimson, $52 each,
BURBERRY, au.burberry.com

3. Ombr@ Leather EDP,

$185, TOM FORD,
davidjones.com.au

4. Glo Gloss Finishing Glow,
$17.99, BONDI SANDS,
priceline.com.au

5. Dermiotic Pre-Serum Elixir,

$69, SYNERGIE SKIN,

synergieskin.com



Infuse My Colour in
Cobalt, Gold and Copper,
$30.95, MY. HAIRCARE,

1300 306 202

Hydrating Sheet Mask,
$28.99 for pack of five,
OLAY, priceline.com.au

Sonic Skin Spatula,
$189, MILUXY,
miluxy.com.au

Rose Quartz Heart
Facial Sculptor,
$58, KORA
ORGANICS,
koraorganics.com

doctor
locks

Hll your prescnpfjon
r be er har

The same as a customit suit just
fi better, a litle personalising

in your bathroom routine can
make a whopping difference

to your mane. Function of Beauty

FaceSpa Pro, deliver bespoke-made shampoo
P OW E R shﬁ&g&gﬁﬁ?ﬂ;‘u and conditioner blends to your
door. Answer a few questions o e or
|.|: oure and dleliver toned, glgwing skin, | about your goals and hair type, Se(glfLéE:LTJlT?,N
y explains dermatologist Dr Melanie and even choose your functionofbeauty.com
SEI’IOUS abO Ut Hartmann. The Sonic Skin Spatula own scent and colour, and
Skmcare |tS from MiLuxy uses sonic vibrations they Il mix up your PB blend.
nme to take to gently gleanse and exfoliate, | Tigi s Iatgst, Copyright,
tO th e '[O OlS and also mcluqles g pat mode includes an .|n-sal.on treatment
to massage skin with zero effort. that your hair stylist hand
If you d prefer something you blends in real time, according
AMP UP THE EFFICACY of your don tfirst have to power up, Kora to your hair condition. Wella s
skin regimen by paying careful Organics Rose Quartz Sculptor System Professionals also
Magnemask attention not just to what you apply, comesinthe shape of a heart, employs an online |
infusion Hydrating Ut how you apply it. Braun snew  which coincidentally fits with questionnaire to more he dsggﬁ)i%";og;g”
Ja;g"f;"g?tgm*fi" eSpa Pro comes with three every contour of the face. Use itto accurately prescribe products ~ $49.95, THE SHADE,

priceline.com.au ff entpowered attachments;
re ve hair, cleanse skin and
ducts. Ithas ametal
to  head which usestapping
motions onthe skin 25 per
second, much faster than using
your hands toresemble
lymphatic drainage; a gentle
way to increase lymph flow

massage in whatever you like, and
it will boost circulation and reduce
puffiness. Or max out on your
masking powers with the ergonomic
tool that comes with Magnemasks
from Olay. It s magnetic; helping to
drive ingredients into the skin. Use it
to massage in any product left over
after a sheet masking session.

based on your hair s current
Energy Code . They re
using algorithms to predict
not only the right haircare
products, but those they think
will style your hair best too.

If you fancy doing your own
hair colour, The Shade delivers
everything you need to DIY, and
you can set up your own delivery
times. There s a detailed online

B(gdheadF SuKeéstar MY MVP: colour consultation which spits

ueen For A Day

Thickening Spray, out your best colour match.
$33.95 T1GI, WITH MICHELE McQUILLAN,

priceattack.com.au

EDITORIAL STYLIST

ITS THE FOUNDATION OF ALMOST EVERY STYLE
| CREATE IT HOLDS WITH ZERO FLAKES. | CAN
BUILD IT UP WITHOUT IT EVER GOING CRUNCHY
AND HAIR STAYS VERY WORKABLE THROUGHOUT
THE DAY. | CANNOT LIVE WITHOUT IT!

Want to get more creative?
The new Infuse My Colour
washes let you refresh salon
colour that has started to fade,
or add a hint of pastel shade
to already bleached hair. The
tone lasts four to five washes,
says co-creator Rob Forgione.

System Professional Instant

Energy Dry Conditioner, $58,

WELLA PROFESSIONALS,
systemprofessional.com

theshade.com.au

Words: Amy Starr. Photography: Felicity Ingram/Trunk Archive



esteelauder.com.au



scentsational

Tired? Cran

? Unwell?

heres an essential ol for that
But are their healing powers

Desert Mist Essential Oil
Diffuser, $138.15,
YOUNG LIVING,

youngliving.com /en_AU

real or just a placebo?

IF YOU RE NOT POLISHING YOUR CRYSTALS
while distilling essential oils, are you even serious
about your health? Well, yes, you are, but it s not
that far-fetched of a question for anyone who s
ever fallen down the social-media rabbit hole
of essential oils  there are millions of posts
touting their life-changing benefits.

The resurgence in essential oils is likely due
to the ever-growing trend towards natural , says
Jo20o Paulino de Carvalho, Swisse Wellness science
expert. Being naturally derived from plant sources,
essential oils tend to be considered more effective
than man-made ingredients; however this may not
always be the case.

Some oils are backed by legit research. Lab
studies show that lavender and tea-tree oil kill germs,
such as common strands of fungi and bacteria, but
there have been very few studies around the efficacy
and safety of ingesting essential oils (so spike your

can effectively treat any condition, so be aware of
exaggerated claims, says Paulino de